" MasterofCommerce(Business
Studies)M.com-SertiEt-
CourseName:HumaQResgurceManagementCourseT
ype:Core A
CourseQutcome

C01 | StudentswillbeabletounderstandtheconceptofHumanresourceManagement.

C02 | Studentswillknowtherecruitmentandselectionprocessintheorganization.

C03 | Studentswillableto learnaboutjobevaluationand jobdesign.

C04 | Studentswillabletounderstandthewagesand remunerationrulesfortheemployee.

Unitl:HumanFactorin Organization:

Nature Concept and Significance of Human Resource in the organization. Meaning scope
androle of human resource management. image and qualities of HRM Manager. Indian
approachHumanResourceManagement.

Unitll:Recruitmentandselection:

Source of recruitment, Recruitment and selection process; methods of recruitment and;
typesoftests-

principlesoftesting. interviewingmethodsandtypescounselingforselection, placement,promotion
sandexit.inductionandplacement:conceptofplacement—conceptandobjectives  of  induction,
orientation. induction in Indian industries. Inputs of Induction
andorientationprogrammes.howtomakeinductioneffective. Advantagesofformalinductionandor
ientation.

Promotions and Transfers: Concept, objectives of promotions and transfers.
Distinguishingfeatures of promotions, transfers & up gradation. advantages& significance to
organization &employees,promotionsé&transfersvis-a-
visproductivity&efficiency.joboperator&processpolicies&casestudies.

Unitlil:JobEvaluationandJobDesign:

concept,importanceandobjectives;methodsandprocedures.jobspecificationsandjobdescriptions
, job design, approaches and methods. merit rating and performance appraisal:concept of
scientific ~merit rating, methods performance standers and its evaluation.
traininganddevelopment:concept,assessmentofirainingneeds,importance,objectives.effectiven
essevaluation.

Unit1V:EmployeeRemunerationand WageLegislation:

Principlesandobjectivesofwageandsalaryadministrationemployeecompensation,rewards, incent
ives and fringe benefits. Wage level and wage structure. Concept and significance
ofemployee welfare and social security measures. Statutory and voluntary welfare measures
intheorganization.

ReferenceBooks:-

1. PersonnelandhumanResourcemanagement-Text& cases,PSubbaRao,Publication
-HimalayaPublishingHouse.

2. HumanResourceManagement,NinthEdition,R. WayneMondy,RobertM,Noe,Publi
cation-Pearson Education.

3. HumanResourceandPersonnelManagement—Textandcases,K.Aswathappa,Publication-
McGraw-Hill Publishingco.ltd.

4, ATextbookofHumanResourceManagement—C.B.Mamoria&S.V.Gankar.Publication-

HimalayaPublishingHouse V



QuestionPaperpatternM.com(B
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HumanResourceManagement

Time:-3Hours Maximummarks:-80
N.B: -1)Allquestionsarecompulsory.
2)Allquestions carryequal marks.

Ql.(a)Unit -1 8 Marks
(b) Unit- 1 8
MarksOR
(c) Unit -I 16Marks

Q2.(a)Unit -I1 8 Marks
(b) Unit- II 8
MarksOR
{c) Unit-II 16 Marks

Q3.(a)Unit -1 8 Marks
(b) Unit-IIT 8
MarksOR
(¢) Unit -IIT 16 Marks

Q4.(a)Unit-1V 8 Marks
(b) Unit-IV 8
MarksOR
(c) Unit-IV 16 Marks

Qs.
(a) Unit- [ 4 Marks
(b} Unit- 11 4 Marks
(¢) Unit- I 4Marks
(d) Unit-IvV 4Marks



MasterofCommerce(Business
Studies)M.com-SemIIl
CourseName:ServiceSectorManagementCourseT
ype:Core
CourseQutcome

C01 | Studentswillbeabletolearnaboutthe conceptof Servicesectormanagement.
C02 | StudentswilibeabletolearnaboutthevariousPSU’sandPrivatecompaniesworkinginindia.

€03 | Studentswillabletogain knowledgeaboutthemarketofservicelndustry.
C04 | Studentswillknowtherecenitrendsanddevelopmentinservicesector.

Unitl:

Introduction to Service Sector Management Nature, Scope & Trends; Importance of service sector
incurrent scenario; The concept of service, characteristics of services, classification of services. Forms
ofServiceSectorandTheirManagementAviationIndustry, Transportationindustry,HospitalManagement.Ho
usingandConstruction,Hospitality, BPO,KPOIndustryandtheirmanagementandbenefitstomodernbusiness.
mportanceoftheseservicesectorsindaytodaylife.Changingfaceoftheseservicesectorswithtechnologicaladva
neements,

Unitll:

IT and ITES sector Overview of IT industry and its trends, role and importance of ITES, Innovations
inIT. Important contributions of IT sector to services industry. Challenges and opportunity in ITES
sector.Future of IT industry in India. Banking and Insurance sector. Importance of Banking and
Insurancelndustry in services sector, challenges and opportunities in financial sectors like banking,
insurance andAMC’s. The users of Banking services, the behavioral profiles of users. Challenges faced
by Insurancecompanies after LPG. Users of insurance services and their behavioral profiles, role of
IRDA. Journey offinancialservice sectorfromPSU’s to Privatecompanies.

UnitIII:

ServicesQualityManagementDevelopmentofQualityManagementinservicessector,CustomerService,Custo
merfocusedmarketing. TheMarketingConcept.LogisticsasaCoreStrategicCompetency,Customer ~ Service
Capability, Availability, Operational Performance, Reliability, Value added
services,CustomerFocusedServices,Promotion-
FocusedServices,ManufacturingFocusedServices, TimeFocused  Services. Basic Service Customer
Satisfaction, CostEffectiveness, Market Access. MarketExtension,MarketCreation.

UnitI'V:

Distribution, Planning and managing service delivery Challenges in distribution of services,
advertisingand sales promotion in service industry creating delivery systems in price, cyberspace and
time. Thephysical evidence of the service space. Relationship Marketing. The nature of Service
Consumption.Understandingcustomer’sneedsandExpectations. Monitoring&measuringcustomersatisfactio
n.Recentdevelopment inservice sector.

ReferenceBooks:-

ServiceSectorManagement —SanjayPatnakar— HimalayaPublication House.
TotalQualityManagement:DHBesterfield, CBMichna:PrenticeHall
ManagingServices—ChristopherH. Lovelock
servicesmarketingandManagement:BalajiA.H. wheeler.
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ServiceSectorManagement

Time:-3Hours Maximummarks:-80
N.B: -1)Allquestionsarecompulsory.
2)Allquestions carryequal marks.

Ql.(a)Unit -1 8 Marks
(b) Unit- 1 8
MarksOR
(¢) Unit -1 16Marks

Q2.(a)Unit -1I 8 Marks
{(b) Unit- 11 8
MarksOR
(c) Unit-Il 16 Marks

Q3.(a)Unit -IIT 8 Marks
(b) Unit-11I 8
MarksOR
(¢) Unit -III 16 Marks

Q4.(a)Unit-IV 8 Marks
{(b) Unit-IV 8
MarksOR
(¢) Unit-IV 16 Marks

Q5.
(a) Unit- [ 4 Marks
(b) Unit- II 4 Marks

(c) Unit- 11T 4Marks
(d) Unit-IV 4Marks ${\1/



MasterofCommerce(Business
Studies)M.com-SemIIl
Course Name: Cooperation and Rural
DevelopmentCourseType:Core -
CourseOutcome

C01 | StudentswillabletounderstandtheMaharashtraCo-Operativeact1960.

C02 | StudentswillbeabletoevaluatetheroleofCreditSocietiesforNationDevelopment.

C03 | Studentswillknowtheimportanceofruraleconomy.

C04 | Studentswillabletodeterminethechallengesandproblemsofcooperative movement.

Unitl:Introduction:

1. Meaning,Definition,Characteristics,Objectives,Scope,ImportanceofCooperation.

2. PrinciplesofCooperation.

3. CooperativeMovementinIndia:Origin,Development&Progress.RoleofCooperativeMovementinSoci
alEconomic Development

4, Maharashtra Co-operative SocietiesAct,1960,

UnitIl:CooperativeCreditInstitutioninIndia:

1. RuralCooperativeCreditInstitutions-Short&LongTermCreditStructure.
2. UrbanCooperativeBanks

3. NABARD&CooperativeBanks

4. AuditofCooperativeBanks

UnitIIl: Cooperatives&RuralEconomy:

1. RuralArtisans&Cooperatives

2. CooperativeAgriculturalProduction&MarketinginIndia
3. PeoplesParticipationinRuralDevelopment

4, CommunityDevelopmentProgrammein India

UnitlV:Globalization&Cooperation:

1. EffectsofGlobalizationonCooperativemovement

2. Challenges&OpportunitiesbeforeCooperativesunderGlobalization

3. ReengineerofCooperativestomeetChallengesofGlobalization

4, ProblemsandProspectsoftheCooperativeMovementinIndiaunderGlobalization

ReferenceBooks:-

1. CooperativeManagement:PrinciplesandTechniques,ByS.Nakkiran,Deep&DeepPubli
cation{2006)

2. CooperationandCompetitionintheGlobalEconomy:IssuesandStrategies,By AntonioFurino,Harp
erBusinesss (1 August1988).

3. TheMaharashtraCo-operativeSocietiesAct,1960andRules,1961,CurrentPublication,(2015)

CooperativeBankinginIndia,ByR. Thirunarayanan,Mittal Publication,NewDelhi

5. CooperationPrinciples,problemsandPractice,ByHajela, AneBooksPvt.Ltd.;StudentEdition,(201
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CooperationandRuralDevelopment

Time:-3Hours
N.B: -1)Allquestionsarecompulsory.
2)Allquestions carryequal marks.

Q1.(a)Unit -I 8 Marks
(b) Unit- I 8
MarksOR
(¢) Unit -1 16Marks

Q2.(a)Unit -IT 8 Marks
(b) Unit-11 8
MarksOR
(¢) Unit-If 16 Marks

Q3.(a)Unit -1I1 8 Marks
(b) Unit-l 8
MarksOR
“(c) Unit -IIl 16 Marks

Q4.(a)Unit-IV 8 Marks
(b) Unit-IV 8
MarksOR
(¢) Unit-IV 16 Marks

Q5.
() Unit-I 4 Marks
(b) Unit- 1T 4 Marks
(c) Unit- 11T 4Marks
(d) Unit-1V 4Marks
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MasterofCommerce(Busine
ss Studies YM.com-SemlIII
Course Name: Agricultural
EconomicsCourseType:Elective
CourseQutcome

CO01 [ StudentswillabletounderstandtheroleofIndianagriculturalsysteminlndianEconomy.

C02 | Studentswillknowtheagriculturalinfrastructure.

C03 | StudentswillabletolearnabouttheagriculturalpricingsystemofIndia.

C04 | Studentswillknowtheagricultural growthinndiasinceindependence

Unitl:IntroductiontoRuralEconomy:

o FeaturesofthelndianRuralEconomy,PlaceofAgriculture,CausesforLowProductivity,Ruralpovert
y.

e Agriculture:SpecialFeaturesandPlaceofAgricultureinIndianEconomy,CausesofBackwardness,
Measures for the Development of Agriculture, Progress of Agriculture duringtheplan period.

Unit H:AgriculturalInfrastructure:

» Agricultural Labour and Mechanisation of Agriculture: Agricultural Labour, Meaning,
WagesandIncome,measuresto improve the conditionsoflabour,

s GreenRevolutions: Effects,Mechanisation,ProblemsandProspects.
Agricultural  Infrastructure: Physical Infrastructure (transport, telecommunication,
Irrigation,Power, Markets and storage) - Social infrastructure (Education); Institutional
Infrastructure(banking,extension services, FPOs)

UnitIIl: AgriculturePrices FunctionsandFluctuationsinIndia:

e AgriculturePricesFunctionsandFluctuations:Cobb-
WebModel,NeedforGovernmentintervention,Objectives ofPrice policy,

¢ TypesofAgriculturePrices:MinimumSupport PricesandStatutoryMinimumSupportPrice,

e ProcurementPrices:FixationofMinimumSupportPrice.

UnitlV:Indian Land TenuresystemandLandReforms:

¢ LandTenuresysteminIndia:MeaningoflL.and, Types,abolitionofintermediaries, TenancyLegislati
on,Landceiling EffectsMeasurestoensuresecurityofTenure,

¢ LandReforms:ImportanceandNeedforlandReform,VariousMeasures.

»  AgriculturalgrowthinIndiasinceindependence,SourcesofGrowthandinstabilityinindianagricultu
re.

e RecentdevelopmentinindianAgricultural system.

ReferenceBooks:-

1. Thorat,$S.,&Sirohi.(2004).Ruralinfrastructure.StateoftheIndianFarmer(Vol.4).DepartmentofAg
ticultureandCooperation,MinistryofAgriculture, GovernmentofIndiaand AcademicFoundation
(NewDelhi, India)

2. AcharyaandAgarwal (2016).Agricultural marketing. Oxford&IBHPublishingCo Pvt.Litd.

3. Bhalla, S. (2015). India: Food Security, Public Policy and the People. Indian Society
ofAgricultural Marketing. Vol. 29 (2) p. 13-33, Bilgrami, S.A.-R. (199 Agricultural
Economics,HimalayaPublishingHouse, Delhi.

4. Singh,A.,Sadhu,A.,Singh,J.(201 1)FundamentalsofAgriculturalEconomics11th Edition.
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AgriculturalEconomics

Time:-3Hours Maximummarks:-80
N.B: -1)Allquestionsarecompulsory.
2)Allquestions carryequal marks.

Q1.(a)Unit -1 8 Marks
(b} Unit- I 8
MarksOR
(¢)Unit-I  16Marks

Q2.(a)Unit -11 8 Marks
(b} Unit- II g
MarksOR
(¢) Unit-Il 16 Marks

Q3.(a)Unit -III 8 Marks
(b) Unit-Ii1 8
MarksOR
(c) Unit-III 16 Marks

Q4.(a)Unit-IV 8 Marks
(b) Unit-IV 8
MarksOR
(¢) Unit-IV 16 Marks

Q5.
(a) Unit- 1T 4 Marks
(b) Unit-II 4 Marks
(c) Unit- IIT 4Marks
(d) Unit-IV 4Marks



MasterofCommerce(Business Studies
YM.com-SemITI

Course Name: Indian Banking
SystemCourseType:Elective
CourseQutcome

C01 | Studentswillbeabletounderstandthestructureoflndian BankingSystem

C02 | Studentswillbeabletolearnaboutvariousloansandadvancesfacilityprovidedbybanks
C03 | StudentswillabletoevaluatetheroleofNBFCsinIndianEconomy.,

C04 | Studentswill knowtheroleoftechnologyinbankingsystem.

Unitl:StructureofIndianBanks:

Bank:Concept,origin,meaning,definitionandImportance.
BankingRegulationAct,1949
ReserveBankofIndia:Functions,Powers,Department.
IndianBankingStructure.

Unit II:Loansand Advances:

» Principlesofsoundlending,methodsofgrantingadvances,typesofloans,securedadvances,classific
ationof securities,modes ofcreatingcharges.

e prioritysectorlending:differentsegmentsofprioritysectoradvances.
¢ [oanPolicy: CompliancewithRBIguidelines.

e Credit Appraisal and Credit Decision Making: Monitoring andReview of Loan
Portfolio,NPAs — Dealing with credit defaults, Stressed assets, Debt Restructuring—
SARFAESI Act,2002,CIBILScore.

UnitIII:Non-bankingFinancial Companies(NBFC):

e Concept,Functions,roleofnon-bankingfinancialintermediaries.
e RBI’sDirectionsforNBFCs.

¢ InvestmentPoliciesofnon-bankingFinancial Companies.

*  ProblemsandchallengesforNBFCsinlndia.

UnitlV:EvolvingTrendsinModernBanking:

¢ [nternetBanking, MobileBanking, EF Tservices,OutsourcingofNon-coreServices.
RoleofTechnologyinBankingservicesInnovation.

*  MergersandAcquisitions in BankingSector.
® Merchantbankingservices
Newreforms inbankingsector

ReferenceBooks:-

1. Vijayaragavanlyengar(2007),IntroductiontoBanking,(FirstEd.),ExcelBooks,NewDelhi,ISBN:
978-81-7446-569-6.
2. VasantDesai(2010),BankManagement,(FirstEd.),HimalayaPublishingHouse,NewDelhi.

3. Gajendran(2012),BankingandFinancialSystem,(FirstEdition), VrindaPublications,Delhi. ISBN:
978-81-8281-406-6. '

4. BhartiyaVitteeyaVyavastha,Dr. ArvindShende,Dr.DevendraMohture, Anuradha
Prakashan,Nagpur.
5. IndianFinancialSystembyBhartiV.Pathak,Pearsoneducation.
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IndianBankingSystem

Time:-3Hours Maximummarks:-80
N.B: -1)Allquestionsarecompulsory.

2)Allquestions carryequal marks.

Q1.(a)Unit -1 8 Marks
(b) Unit- I 8
MarksOR
(c) Unit-I  16Marks

Q2.(a)Unit -11 8 Marks
(b} Unit- 11 8
MarksOR
(¢) Unit-Il 16 Marks

Q3.(a)Unit -HI 8 Marks
(b) Unit-1IT 8
MarksOR
(c) Unit -IIT 16 Marks

Q4.(a)Unit-IV 8 Marks
(b) Unit-IV 8
MarksOR
(c) Unit-IV 16 Marks

Q5.
(2) Unit-1 4 Marks
(b) Unit- II 4 Marks
(c) Unit- I 4Marks
(d) Unit-IV 4Marks
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MasterofCommerce(3usiness
Studies YM.com-SemIV

CourseName:-
EntrepreneurshipDevelopmentCou
CourseOQutcome rseType:Core

C01 | Studentswillbeabletodeterminethefactorsinfluencingentrepreneurshipdevelopment.

C02 | Studentswilibeabletolearnabouttrendsinentrepreneurship.

C03 | Studentswillabletounderstandtheconceptandissuesinsmallbusinessmarketing

C04 | Studentswillabletoidentifyvariousfinancial incentivesforthebusiness.

Unitl

Entrepreneurship - Creativity and Innovation, Relationship with the Economic Development,
Barriersto  Entrepreneurship (Factors affecting Growth of Entrepreneurship), Women
Entrepreneurship, socialEntrepreneurship, Entrepreneurship in India - Entrepreneurship Development
in India: Issues andOpportunities, Small-Scale Sector in India, Entrepreneurial behaviour-, Socio-
psychological factorsinfluencingentrepreneurship development

Unitll

Entrepreneurship Trends - Types of Entrepreneurship, Career Planning, Choice of Entrepreneurship
asaCareer.

Opportunity scouting and idea generation: role of creativity & innovation and business
research.Sourcesofbusinessideas. Entrepreneurialopportunitiesincontemporarybusinessenvironment.De
ve]opingEntrepreneurialPotential,BusinessIdeasGenerationProcess,EvaluationofBusinessIdea.Busines
sPlan- TheEDCycle,BuildingtheBusinessPlan,
VenturinganEnterprise,FinancialConsiderations(CashF10wManagement,FinancialPlan,BusinessPlan).
CasesfromIndianIndustries

UnitIII

The concept and issues in small business marketing. The idea of consortium marketing,
competitivebidding/tendermarketing,negotiationwithprincipalcustomers. Thelndustry and
Anci11arizationEntrepreneurship&Industry,Ancillarization,Ancillarizationinlndia,Ancillaries&Industri
alDevelopment, Ancillary Opportunities in different Economic Sectors: Agro Industries, Logistics,
BPO,Banking and Finance, Sub-contracting System, Supplier Organization Network Global Aspect
ofEntreprencurship.

UnitlV

Financial incentives - Backward area benefits, Schemes for educated unemployed, Fiscal
incentives,Procurementofindustrialequipment,marketingsupport. GovernmentPolicypackages, MSME,S
IDO,NSIC,GovernmentFinancialInstitutions,Business incubatorsand facilitators.
Variousformsofbusinessorganization-soleproprietary,partnership,privateandpublicLtd. Companies.

ReferenceBooks:-

1. Kuratko- Entrepreneurship — A Contemporary Approach, (Thomson Learning
Books)Chary—Business Gurusspeaks (Macmillan}

2. Entrepreneurship6thedition. RobertDHisrich, TataMcGraw-Hill.

3. Bhide,AmarV.,TheOriginandEvolutionofNewBusinesses,OxfordUniversityPress,New
York, 2000.

4. Desai, Vasant,SmallScaleEnterprises Vols.1-

12,Mumbai,HimalayaPublishingHouse.(Latestedition) M
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EntrepreneurshipDevelopment

Time:-3Hours
N.B: -1)Allquestionsarecompulsory.
2)Allquestionscarryequalmarks.

Q1.(a)Unit -1 8 Marks
(b) Unit-1 8
MarksOR
(c) Unit -1 16Marks

Q2.(a)Unit -I1 8 Marks
(b) Unit- II 8
MarksOR
(¢) Unit-II 16 Marks

Q3.(@)Unit -I1I 8 Marks
(b) Unit-III 8
MarksOR
(c) Unit -IIl 16 Marks

Q4.(a)Unit-IV 8 Marks
(b) Unit-IV 8
MarksOR
() Unit-IV 16 Marks

Qs.
(@) Unit- I 4 Marks
(b) Unit- 1T 4 Marks
(¢) Unit- 111 4Marks
(d) Unit-IV 4Marks
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MasterotCommerce{Business
Studies YM.com-SemIV

Course Name: - Corporate Social
ResponsibilityCourseType:Core

CourseOutcome

Co1

Studentswillbeabletoevaluatethefactorsaffectingthe growthof CSR.

C02

StudentswillbeabletounderstandvariousrulesandlegislationforCSR.

C03

Studentswillableto understandtheconceptof corporategovernance.

C04

Studentswillknowtherecenttrendsand opportunitiesinCSR,

Unitl:Introduction:

MeaningandDefinitionofCSR,HistoryandEvolutionofCSR,Factorsaffectingthegrowthof CSR.
ReasonsforSocialResponsibility,ChronologicalevolutionofCSRinIndia

CSRactivities—
Nature,types,impactondevelopmentprogramme,Corporateresponsibilitytowardsvarious group
of stakeholders.

ArgumentsinfavourandAgainstofCorporateSocialResponsibility

UnitIl: CSR-Legislationin Indiaandtheworld:

ProvisionforCorporateSocial ResponsibilityinCompaniesAct2013-Section135.
Scope forCSRActivitiesunderScheduleVII,
ProblemsandchallengesforCSRinIndia.

UnitIIl:CorporateGovernance:

Introduction,HistoricalBackground,FactorsbehindtheoriginofCorporateGovernance, Importanti
ssues and NeedofCorporate Governance.

SEBICode ofCorporate Governance.

CorporateGovernanceinIndia.

Globalissues incorporateGovernance.

UnitlV:CurrentTrendsandOpportunitiesinCSR:

ReviewofCurrentTrendsandOpportunitiesinCSR.
CSRasStrategicbusinesstoolforsustainabledevelopment.
Reviewofsuccessfulcorporateinitiativesandchallengesof CSR.
CaseStudiesofmajorCSRactivitiesbyanytwoindustrialunitsinindia

ReferenceBooks:-

LFe)

CorporateSocialResponsibility:ConceptsandCases: TheIndian—C.C.Bai,AjitPrasad.
HandbookofCorporateSustainability:Framework,Strategicsand Tools—M.A . MuhammadAbuB,
Siddique.

Handbookon CSRin India,CII
ManagementTheoryandPractice,C.B.Gupta,Sultanchand&Sons




QuestionPaperpatternM.com(B
usiness Studies )4™"Sem
CorporateSocialResponsibility

Time:-3Hours
N.B: -1)Allquestionsarecompulsory.
2)Allquestionscarryequalmarks.

Q1l.(a)Unit -1 8 Marks
(b) Unit- I 8
MarksOR
(c) Unit -I 16Marks

Q2.(a)Unit -II 8 Marks
{(b) Unit- 11 8
MarksOR
(¢) Unit-Il 16 Marks

Q3.(a)Unit -IIT 8 Marks
(b) Unit-IIT 8
MarksOR
(c) Unit -IIT 16 Marks

Q4.(a)Unit-1V 8 Marks
(b) Unit-IV 8
MarksOR
(¢) Unit-IV 16 Marks

Qs.
(a) Unit- 1 4 Marks
(b) Unit- 11 4 Marks
(¢) Unit- IIT 4Marks
{d) Unit-IV 4Marks
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MasterofCommerce(Business
Stadies )M.com-SemIV

Course Name: - Marketing
ManagementCourseType:Co
CourseOutcome re

CO1 | Studentswillbeabletounderstandtheconceptof marketingmanagement.

C02 | Studentswillbeabletolearnaboutresearchinmarketing.

C03 | Studentswillableto understandproductdecisionsandpromotiondecision.

C04 | Studentswillknowthevariousissuesinmarketing.

Unitl:
Introduction,meaninganddefinitionofmarketingmanagement.

Nature and Scope of Marketing: marketing tasks, Corporate Orientations towards Scanning.
Differentphilosophiesofimarketing, various demandstatesandthe marketplace.

UnitIl:

MarketingInformationSystemandMarketingResearch:Understandingconsumerandindustrialmarkets,M
arketsegmentation, Targetingand positioning,

UnitIIl:

ProductDecisions:Productmix,productlifecycle,newproductdevelopment,brandingandpackaging,decisi
ons,Pricingmethodsand strategies.

Promotion Decisions: Promotion mix, advertising, sales promotion, public relation personal
selling;Channelmanagement— selection, emergenceof new channels

UnitlV:

Vertical Marketing Implementation and Systems: Organizing and implementing marketing in
theorganization; Evaluation and control of marketing efforts; New issues in marketing —
Globalization,Consumerism,Green marketing.

ReferenceBooks:-

1. MarketingManagement-P Kotler-PrenticeHalllne.

2. MarketingManagement—Planning, ImplementationandControl—
V.5.RamaswamyandS.NamaKumari— McMillan

3. MarketingManagement-RajanSaxena-TataMcGraw-Hill

4. IntroductiontoMarketingManagementbyAdrianPalmer—Oxford UniversityPress.

5. BasicMarketingl5theditionby WilliamDPerreaultR,-TataMcGraw-Hill



QuestionPaperpatternM.com(B
usiness Studies )4™Sem
MarketingManagement

Time:-3Hours . Maximummarks:-80
N.B: -1)Allquestionsarecompulsory.

2)Allquestionscarryequalmarks.

Ql.(a)Unit -1 8 Marks
{(b) Unit- I 8
MarksOR
(c) Unit -1 [6Marks

Q2.(a)Unit -IT 8 Marks
(b) Unit- 1T 8
MarksOR
(¢)Unit-II 16 Marks

Q3.(a)Unit 11T 8 Marks
(b) Unit-III 8
MarksOR
(c) Unit -III 16 Marks

Q4.(a)Unit-1V 8 Marks
(b) Unit-IV 8
MarksOR
(c) Unit-IV 16 Marks

Qs.
(a) Unit-1 4 Marks
(b) Unit- II 4 Marks
(¢) Unit- IIT 4Marks
(d) Unit-IV 4Marks



MasterotCommerce{Business
Studies YM.com-SemIV

Course Name: - International
MarketingCourseType:Electiv

CourseQutcome e

C01

StudentswillbeabletounderstandtheconceptofInternationalMarketing.

C02

Studentswilibeabletolearnaboutstrategiesforinternationalmarketentry.

Co3

Studentswillknowtheproduct,priceandpromotionstrategiesusedininternationalmarketing.

Co4

Studentswillknowtherecentdevelopmentin Internationalmarket.

Unitl:IntroductiontoInternationalMarketing:

Concept,Meaning,Need,Scope, Tasks,Contrastindomesticandinternationalmarketing.
ScopeandSizeofInternationalMarkets,Reasonsforcompaniesgoingglobal.
CulturalandSocialEnvironment:meaning,elementsofculture,cultureanalysis,
Political &L egalEnvironment:Embargoes&sanctions,Politicalrisk,legalfactors.
Ethicalandsocialissuesinlnternational Marketing.

UnitIl:InternationalBusinessEntry&Development:

GlobalMarketEntryStrategies—Export/Tmport,Internationallntermediaries-EMC’s, Trading
Companies, Licensing, Franchising, FDI, Local presence — Inter firm co-operation, MNC’sand
Globalisation,Mergersand Acquisitions.

Internationalconflictsandtheirresolutions.
Strategiesemployedbylndiancompaniestosustainglobally.
RecentdevelopmentinInternationalMarketing.

UnitIII:Product,PriceandPromotionStrategyinInternationalMarketing:

Theinternationalproductanditslifecycle,Globalproductpolicy.
Globalbrandinganddifferent positioningof thesamebrandindifferent countries.
RoleofServicesinglobaleconomy.

InternationalPricingstrategies.

Keyfactorsinglobal pricing&methods.

UnitIV:India’sInternationaiPolicyandImpactonEconomy:

Governmentmeasuresandexport incentives.
Eximpolicy, ECGCservices.
Roleofindianbanks&Financiallnstitutions.
Balanceoftrade/payments,
India’spositioninInternationalMarket,

ReferenceBooks:-

1. GlobalMarketing(3rdEdition)by WarrenJ Keegan,MarkGreen,Paperback:666pages,Publisher:
Prentice Hall.

2. InternationalMarketingwithPowerWebbyPhilipR.Cateora,JohnGraham,Hardcover,Publisher:
McGraw-Hill/Irwin.

3. GlobalMarketing:ForeignEntry,LocalMarketing,andGlobalManagementbyJohnyK . Johansson,
Publisher:McGraw-Hill/Trwin.,

4, InternationalMarketingExportManagement-EdwinDuert,JesperStrandskov,Gerald Albaum

5. Jain,S.C.~InternationalMarketing, CB Spublications,NewDelhi




- QuestionPaperpatternM.com(B
usiness Studies )4thSem
InternationalMarketing

Time:-3Hours Maximummarks:-80
N.B: -1)Allquestionsarecompulsory.

2)Allquestionscarryequalmarks.

Ql.(a)Unit -1 8 Marks
(b) Unit- I 8
MarksOR
(¢)Unit-1  16Marks

Q2.(a)Unit -1l 8 Marks
(b) Unit- II 8
MarksOR
(¢) Unit-II 16 Marks

Q3.(a2)Unit -1IT 8 Marks
(b) Unit-111 8
MarksOR
(c) Unit -IIT 16 Marks

Q4.(a)Unit-IV 8 Marks
{(b) Unit-IV 8
MarksOR
(¢) Unit-IV 16 Marks

Qs.
(&) Unit- 1 4 Marks
(b) Unit- 11 4 Marks
(c) Unit- IIT 4Marks
(d) Unit-1V 4Marks
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MasterofCommerce(Business
Studies )M.com-SemIV

CourseName:-
InsuranceProceduresandPracticesCo
CourseOutcome urseType:Elective

C01 | Studentswillbeabletounderstandtheconceptof Insurance.

C02 | StudentswilllearnaboutrulesandregulationsofInsuranceindustryinIndia.

C03 | Studentswillknowthevariousinsuranceproductavailablein themarket.

C04 | Studentswillabletounderstandtheinsuranceclaimsettlementprocess.

UnitIl:Introduction:

¢ Insurance — Meaning, definition, nature, Importance, need and types — Insurance as a
socialsecurity tool, Insurance and economic development, significance of insurance, history
ofinsurance.

» principles of Insurance — Insurable interest, principles of autmost good faith, principle
ofindemnityetc. —meaningand application. Theoryofprobability.

¢ Insurance contract- meaning, features, factors affecting the contractessentials of
validcontract,typesofinsurancecontract,defectivecontracts.Insuranceand wager.

UnitIl:RegulationsofInsuranceinIndia

¢ IRDA:Introduction,Structure,Functions,Importance,anditsroleinregulationofinsuranceindustry

¢ LICandGIC:Introduction,Structure, Functions&Importance.
* Problemsandchallengesoflnsurancelndustryinindia.
¢ Impact of LPGonInsurance Industryin India.

UnitIIl:InsuranceProductsandRisks:

¢ Life insurance products: meaning definition and types of life insurance products,
AscertainingHumanLifeValue, individuallifecycle, riskand Lifeinsurance

*  General insurance products: meaning definition and types of General insurance products,
Riskand generalinsurance,

e Understandingthetypes ofrisk.

UnitIV:PolicyDocumentsandClaims:

e Stagesinpolicydocumentationprocess.
Typesofclaimsandclaimsprocedure.
Importanceofcustomerservice.
VariousissuesinclaimsSettlement.

ReferenceBooks:-
1. K.B.Agrawal InsurancelLawin India,Kluwer LawInternational.
2. EGordan,PKGupta, Bankingand Insurance,Himalaya PublishingHouse.
3. Banking,Risk& InsuranceManagement—MohanPrakashN.R,
4. D.C.Srivastava,ShashankSrivastava-IndianInsuranceIndustry: TransitionandProspects-

NewCenturyPublications,New Delhi,2001
5. Taxman,“InsuranceLawManualwithIRDAGuidelines”, Taxman Publication. (2002)
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QuestionPaperpatternM.com(B
usiness Studies )4"Sem
InsuranceProceduresandPractices

Time:-3Hours Maximummarks:-80
N.B: -1)Allquestionsarecompulsory.

2)Allquestionscarryequalmarks.

Ql.(@)Unit -I 8 Marks
(b) Unit- 1 8
MarksOR
(¢) Unit -1 16Marks

Q2.(a)Unit -II 8 Marks
(b) Unit- 11 8
MarksOR
(¢) Unit-II 16 Marks

Q3.(a)Unit -I1I 8 Marks
{(b) Unit-III 8
MarksOR
(c) Unit -III 16 Marks

Q4.(a)Unit-IV 8 Marks
(b) Unit-IV 8
MarksOR
(c) Unit-IV 16 Marks

Q5.
(a) Unit- [ 4 Marks
(6) Unit- II 4 Marks
(c) Unit- 11T 4Marks

(d) Unit-IV 4Marks $W )
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