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SEMESTER |

Teaching
: Scheme Credit Examination Scheme
S, P Subject Hrs/WE)
N, L Code Lt = -
1 | P | Total Max Marks Total | Min
External | Internal | Marks | Marks
Core Subjects
I | EC-101 4 4 -4 80 20 100 40
2 Il FMC-102 | 4 1 4 80 20 100 40
3 11 HM-103 4 4 4 80 20 | 100 40
Elective Subjects (Select any two from Four) N
Iv | ca-104 | 4 | 4 4 80 20 100 40
5 v VC-105 | 4 4 4 80 20 100 40
§] Vi WES-106 | 4 | 4 4 | &0 20 [0 40
7 VIl FC:107 | 4 | 4 4 | 80 20 100 40
Praetieal B
8 | Practical P-108 12| 12 2 100 100 40
| 20 12| 32 22 500 00 OOk 244)

Paper Code EC-101= Elfective communication —I, FMC-102 = Fundamentals of Mass Communication,
HM-103 = History of Media, CA-104 = Current Affairs, VC-105 = Visual Communication, WES-106 =
Writing and Editing Skills, FC-107 = Foundation Course I, P-108 = Practical

SEMESTER 15

Teaching N
, G Scheme Credit Examination Scheme
5. ) Subjeet SIWK)
[ N. tape Code (HEAYI o T 2
T J » | Tt ~ MaxMarks | Total | Min
| | External | Internal | Marks | Marks
Core Subjects
| 1 | ECZ01 | 4 ! 4 | 80 | =20 100 | 40
2 Il N-202 | 4 4 4 80 20 100 | 40
3 | 203 | 4 4 4 B0 20 100 | 40
Elective Subjects (Select any two from Four) =
4] v MGC-204 | 4 4 | 4 80 [ 20 100 | 40
5] v Cw-205 | 4 4 4 | =80 20 100 | 40
FWW5I- 4 ;
O Vi 506 4 ) | 3 20 | 10 40 |
71 v Fc207 | 4 4 4 80 20 100 [ 40
Practical B :
6 | Practical | P-208 | 2] 12 2 o | 100 40
l20]12] 32 22 500 | 100 60D | 240 |

Paper Code EC-201= Effective communieation —I1, 1J-202 = [ntroduction to Journalism, 1A-203 =
Introduction o Adverhsing, MGC-204 = Media, Gender and Culture, CW-205 = Conteut Writing,
FWWSJ-206 = Features and Wriling for Social Justice, FC-207 = Foundation Course 11, P-2008 = Practical

a@';% ey \pher- 2




SEMESTER IT1

Teaching '
Subject Scheme Credit Examination Scheme
S.N. | Paper (Hrs/Wk)
Code =
T | P | Total Max Marks Total | Min
External [ Internal | Marks | Marks
Core Subjects

| 1 Em-301 -l 4 4 80 20 100 40

2 11 CCPR-302 | 4 4 4 80 20 1 () 40
3 1 MS-303 | 4 | 4 4 80 20 100 40

Eiective Subjects (Sclect any two [rom Four)

4 Y% P304 | 4 4 4 80 |20 100 40

3 Y FC-205 4 4 = 80 20 1 00 40

6 Vi CM-306 2 | 4 4 5 20 L O0) )

7 VII | wem-307 | 4 | 4 | 4 80 20 100 40

. Practical

8 | Practical | P-308 12| 12 2 100 100 [ 40
______ B 20 (12] 32 | 22 500 100 o600 | 240

Paper Code EM-301 = Electronic Media, CCPR-302 = Corporate Communication and Public Relation,
MS-303 = Media Studies, |P-304. [ntroduction to Photography, FC-305 = Film Communication-|, CM-
306 = Computers and Multimedia, WEM-307 = Writing and Editing for Mezia. P-308 — Practical

The core courses are compulsory. Student may choose any two from the electives.
SEMESTER IV

' Teaching I =% G
Subject Scheme Credit Examination Scheme
S.N. | Paper ; (Hrs/Wik) |
Code T 2 | mrec
T 1P | Total Max Marks Fotal | Min
: External [lllrerllﬂl Marks | Marlks
Core Subjects
| I EM-401 | 4 4 4 80 20 [ 100 [ 40
' MMR.-
| 2 I 402 4 4 4 80_ - 20 | 100 | 440
B I [MLE-403 | 4 4 4 80 20 | 100 [ 40 |
Elective Subjeets (Select any two from Four)
4 [ FC-404 | 4 4 | 4 80 20 100 | 40 |
s | IV | CM-405 | 4 4 | 4 80 20 100 40
4 v EC-406 | 4 4 | 4 80 20 o | 40
| 7 Vi T-407 | 4 | 4 4 | 80 20 | 100 40
Practical D ' |
8 | Practical | P-408 2] 12 [ 2 100 vy [ wo [ s0 |
20112 ] 32 22 S0 100 (ﬂl!}t 250

Paper Code EM-401 = Electronic Media-11, MMR-402 = Mass Media RL‘RC.‘]I‘C|I'1., ML E-403 = Media Laws
andd Ethics, FC-404 = Film Communication-11, CM-405 = Computers and Multimedia-11. EC-406 =
Environmental Communication. TJ-307 = Television Journalism., P-407 - Practical.

The core courses are compulsory. Student may choose any two tram the electives.
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SEMESTER V

Teaching
! : Scheme Credit Examination Scheme
8. Subject i
N Paper Code (Hrs/Wk) i !
T | P | Total Max I\fllarks Total | Min
L 1 External | Internal | Marks | Marks
Core Subjects
El I R-501 4 4 | 4 80 20 100 | 40
2 1 CW-502 4 4 4 80 20 100 40
1 3 111 MINM-503 | 4 4 + 80 20 100 40
Elcctive Subjects (Select any bwo [rom Four)
4 IV | BFJ-504 | 4 4 4 80 20 100 40
5 Vv BB-505 4 4 4 80 20 100 40
6 VI smMmsos | 4| | 4 | 4 80 20 | 100 | 40
7 VIl FNFC-507 | 4 4 | 4 | 80 2 100 | 40 |
| Practical i )
' 8 | Practical P-508 12| 12 2 100 100 | 40 |
| 20 [12] 32 | 22 | 500 100 600 | 240

Paper Code  R-501=Reporting, CW-502- "f.iﬂi'l-'_;u’_‘r";'ll‘jtil‘lg,“M..[.Nfﬂ-st}j = Mobile Journalism and New
Media, BFJ-504 = Business and Financial lournalism, BB-505 = Hrand Bulding, SMM-5{6 = Social
Media Marketing, FNFC-507 = Fake News and Fact Checking, P-507 = Practical

The core courses arc compulsory. Student may choose any two from the electives.

SEMESTER Vi
Teaching
b s Scheme Credit Examination Scheme
S.N. | Paper E‘;‘.‘;{;’:‘  (Hrs/WK) (
' ) T | P | Total Max Marks Total | Min |
External | Internal | Marks | Marks
Core Subjects L
| I pMV-601 | 4 4 4 80 | 20 [ w0 | 40 |
2 1 AD-602 | 4 4 | 4 B0 20 | w0 | 40
|3 Il Prl-6o3 | 4 4 | 4 80 2() 100 | 40
. [lective Subjects (Select any two from Four) .
4 v CR-604 | 4 4 | 4 80 20 100 40
5 V| BM-605 | 4 i | 4 80 20 | 100 | a0 |
0 Vi RMA-B06 | 4 4 B 80 20 | 100 )
7 1 v DAFM-607 | 4 A -+ 80 20 100 41
I Practical B
8 | Practical | P-608 12| 12 2 0o | 1o 40
20 (12| 32 22 S0 | 100 600 240 |

Paper Code DM-601 = Digital media, AD-602 = Advertising Design, PTI-603 = Photo and Travel
Journalism, C'R-604 = Crime Reporting, BM-605 = Brand Management, RMA-606 = Rural Marketing and
Advertising, DAFM-607, Documentary and Ad Film Making, P-608 = Practical.

The core courses are compulsory. Student may choose any two from the electives.
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RASHTRASANT TUKDOJI MAHARAJ NAGPUR UNIVERSITY, NAGPUR
Absorption Scheme for BA Mass Communication 2022-23 onwards

The students of the course immediately preceding the course under this direetion shall be given a ehance 1o appear
for theee more consecutive examinations according to old syllabus und regulations under Direction 06 of 2015, However,
students who had taken admission in the session 2022-23 shall be governed by a new syllobus and course structure provided
that : The candidate passed in First Year BAMC [n yearly pattern would be eligible for "Third Semester. The candidate passed
in Second Year BAMC in yearly pattern would be eligible for Fiflh Semester,

Multiple Exit Scheme for BA Mass Communication

[f studdent [caves the course afiter passing all subjects of Semester 1 examination he/she shall be awarded Certificate
in Mass Communication (CMC) whereas on leaving the course afier passing all subjects of Semester 1 and Semester 11
examination hesshe shall be mwarded Advance Certificate in Journalism  and Mass Communication (ACIMC) I the
student leaves the course after passing all subijects of Semester T, Semester 11 and Semester 111 examination hefshe shall be
awarded Diplema in Media Studies {DMS), wheress on leaving the course alter passing all subjecls of Semester |, Semester
[, Semester 1 and Semester [V examination hefshe shall be awarded Advance Diploma in Mass Communication
(ADMOC), Il the studentd leaves the course after passing @ll subjects of Semester |, Semester I, semester [11, Semester IV and
Semester V examination hefshe shall be awarded Advance Diploma in Journalism and Mass Communication (ADJMC).

GradingSystem:
The marks secured by a student [rom maximum 100 will be converted into a leiter grade, The gradepoints arve
the numerical equivalent of leller srade assigned o a student in the 07 points scale asgivenbelow in Table 01,

Table (1
wioiof ine Deseriplion
gportttsstietont | tate | e
Fraction
90- 100 At 10 Ouitstanding
T0-89 A D Excellent
T All=hg B+ fi Wery Gl
i i 559 B 1 Good
- 1544 C+ ] Fair
: Ar-44 [ & 5 Average
Lessthan 40 F 0 T lJrﬂ;pL-LInrJ-'uﬂ

Culeslation of Semester Grade Poiol Average [SGPA):

4. Performance ina semester will be expressed as Semester Grade Point Average (SGI'A).

h. Cumulative performance of all the semesters topether will reflect performance in the whole programme
anel it will be known as Comulative Grade Moint Average (CGPA). This CGPA Is the real indicator of a
student’s perlormance,

The formula for caloulation of SGPA and CGPA s given below:

01 The marks will be zllotted in all examinations which will include college assessment marks and the
tatal marks for each Theory)/Practical shall be converted into Grades as

(;,29_\«(/ \?’E“



per Table No.1

02 SGPA shall be calculated based on Grade Points corresponding to percentage of
marks as given in Table No. 01 and the Credits allotted to respective Theary /
Practical shown in thescheme for respective semester.

03 SGPA shall be computed for every semester as per formulae [1) and CGPA shall be
computed only in VI semester.
SGPA=C1261+02%G2 + - CnxGn (1)
C1+C24-+Cn

Where;
C= Credit of individual Theory ! Practical
G = Corresponding Grade Point obtained in the respective Theory /Practical.in -
Number of subject heads in a given semester

04 The CGPA shall be ealeulated based on SGPA ol ] 1o IV semester taken
logether as periormulae (2)
CGPA= (5GPAN=[Cr) | (SGPAY I (CrHITE SGPAVI [ CrilH{SGIPANY * [Crin H{SGPAIY ¥ [CrIv FISGPAW ¥ (Cr)vl {2
(ORI CHN G H{CrIY

Where:

(SGPA) 1= SGPA of | Semester (Cr) 1= Total Credits for | Semester

(SGPA) 1= SGPA of 1 Semester (Cr) n— Total Credits for [ Semester

(SGPA) -~ SGPA of 1T Semester (Cr) = Total Credits Tor 1H Semester (SGPA)
iv=5GPA of IV Semester (Cr) iv=Total Credits for IV Semester

(SGPA) v = SGPA ol V Semester (Cr) v = Tolal Credits for V Semester

(SGPAY vi= SGPA of VI Semester (Cr) vi= Total Credits for VI Semester

SGPA -~ Semester Creade Point Average

CGPA = Cumulative Grade Point Average

i The SGPA and CGPA shall be rounded ofl o 2 decimal poimnts and
reported i1 thetranscripts.

ii.  CGPA egual to 8235 and above shall be considered as equivalent Lo First Class with
distinction and CGPA equal to 6.75 or more but less than 8.25shall be considered as
First Class and soon as mentioned in table 02.

iii.  The cumulanve grade pomt average will be caleulated as the average of the SGPA of
the four semesters, as shown above.

Table 022

CGPA Divisio

n
(LLZH or more o i First Class with distinction
6.75 or more bul less than 8.25 First Class
6.25 or more but less than 6,75 Higher second Class
5.75 or more but less than 6.25 Second Class - -
less than 5.75 Dropped ar Fail

Fauivalent percentage calculation shall be based an the l?nllﬁwing formula:

Equivalent % = (CGPA — 0.75) x 10

-

$ T = b b



BA MASS COMMUN ICATION FIRST YEAR

| SEMESTER I
. Credit | Paper Course Name Course code
i Core Subjects
04 I Eftective Communication —I EC-101
(4 II | Fundamentais of Mass Communication FMC-102
(4 Il | History of Media HM-103
Elective Subjects (Any Two from Four)
04 IV | Current Affairs CA-104
04 V| Visugl Communication VC-105
04 VI | Writing and Editing Skills WES-106
04 ~ VII | Foundation Course | FC-107
Practical
02 VI | Practical P-108

22

EFFECTIVE COMMUNICATION-I

Paper|

COURSEOUTCOME:

1. Tomake the students aware af functional and eperational use of language in mediz.

2. Toequiporenhance students with stroetural and analytieal veading, wreiting and
Chinking skills,

. Tointreduce key concepts of conmmunications,

MODULE TArIcs DETAILS LECTURES
1 Introduction to Communication 15
1.The cancepl Communication, its concepts, process Importance
of of Communication in Media; Differences hetween
communicalion Technical and General Communication; Barriers il
to Communication; Measures to Overcome the
Barriers to Communication,
2.Types of Types of Communication; Verhal
Communicatio Communicatipn-lmpertance of verhal
n communication- Advontages of verbal q
communication- Advantages of written
communication; Significance of Non-verhal
Communicatiaon,
3.0ral Anchoring, veice modulation, interview, puhlic
communication *-:pr:-;al-:ing, skils/ plays, panel discussions, voice 3
and media over, clocution, debates and group discussion
4. Listening Listening Process; Classification of Listening N
Skills Purpase of Listening; Common Barriers to the
Listening Process; Measures to limprove !
Listcning; Listening as an Lnportant Skill in Work
| Plice. il
Reading -English, Hindi OR Marvathi s




1.Types of Types of reading -skimming and scanning
Reading Reading -examples Newspaper / Magazine
article, TV, leature and documentary, radio
hulletins, advertising copy, press release in 5
English, Hindi OR Marathi. Recognizing aspects of
language particularly in media. Importance of
- spelling
2. Various Recognizing various aspects of language
aspects of particularly related to media, Vocabulary 100 5
L Language | wedia words
3.Grammar & Grammatical structure - spelling, structure of
lsape sentences, Active / Passive voice, tenses, [dioms,
Phrases, proper usage of homophones, 5
homonyms ele, (Kindly provide practice
session- Test, Quiz elc.)
3 Thinking and Presenlation 15
1.Thinking Types of thinking [rational, logical, critical, N
teral ete) Ervors in thinking , Partialism, Time
scale Epocentricity i
Prejudices, Adversary Thinking
2. Presentation Mesentation, ils importance, Steps in Making a
aPresentation; Delivering a Presentation |
+ Translation 15
1L.Introduction Concept, I'HII‘.In-I‘l';Hll'.L‘, need for translation, ]
To Translalion challenges in translation, problems and
importanee of Infermation and Technolapy in | %
tanslation, Interpretation: Meaning, Differcnee
between interpretation and translation
ZInterpretation | Interpretation; Meaning, Difterence between ~
interpretation and translation B
3Roleola Translator and his role in media, Qualitics ,
transkator Importance ot Translator, Challenpes faced by 5
| translator
- Total Lectures ' 60 |
INTERNAL EVALUATION METHODOLOGY
[any two to be selected- one individual and one group evaluation) 20 Marks
1. Project/Assignment
2. Debate & Group discussion
3. Presentation
4 SRiL fPlay in any 2 lanpuages
G Translation ol any famous short story or tolls ar fable
BIBLIOGRAPHY: ] =l )
I, Waord Power Made Easy by Norman Lewis
Zi Six Hats ol thinking by Edward de Bono Communication Skills by Sanjay Kumar
3. Wren amd martin tor English Grammar

FUNDAMENTALS OF MASS COMMUNICATION

Paper [1

COURSEOUTCOME




L

Communication in the world with special reference to India.

¢  Tounderstand the development of Mass Communication models.
*  Todevelopacritical understanding of Mass Media.

implications.

¢ Tostudy the evolution of Mass Media as an important social institution.

* Tointroducestudents to the history, evolution and the development of Mass

*  Tounderstand the concept of New Media and Media Convergence and its

MODULE TOPICS DETAILS

LECTURES

Mceaning and importance of Mass

Communication

2. Forms of Communication: Intra Personal
Communication, Interpersonal
Communication, GI'{]LI['I Communication,
Mass Communication; Electronic,
Sarellite, Interactive, Digital

3. Communication ctec,

4. Madels of Communication: Gerber's

Model, Sociological Model, Galekeeping

Maodel ete,

1 Introduction and 1.
averview

15

Fraom oral to communication (kirtan,

Davandi, Powada, Nagara)

2. From Electriv to Electronic
caommunication, From electric to Digital
commmiinication, Contempoarary scene in
Indian communication landscape

3 Majoriorms ol 1. Traditional & Falk Media

mass media 2, Print: Books, Nowspapers, Magazines

3. Broadeast: Television, Radio
4, Films
3. Inlernet

comumunication

15

A. L Social Impact (With social reformenrs
who have successtully used mass
cammunication)

I Political Impact (With political leaders
whe have successtully used mass
communication)

IH Economic Impact [With how economic
changes were brought about by mass
cormmunication)

IV. Developmental Impact (With how the
governmenl has successiully used mass
communication)

4 ! Impact of Mass
Media onSocicty

Children, 4. Women, 4. Culture, 5. Youth, 6.
Development,

B. Impact of mass media on -1 Education, 2.

INTERNAL EVALUATION METHODOLOGY
(any twa ta be selected- one individual and one group evaluation)

1. ORAL&PRACTICAL PRESENTATIONS

2, PROJECTS / ASSIGNMEN'TS

3. DEBATES /GROUP DISCUSSION

4. OPENBOOK TESTS

5 QuUIZ
REFERENCES:

20 Marls




1. sCommunication Theory: Denis Mcguail

2, Mass Communication: Rowland Lorimer

3. The Media in Your Life: An Introduction to Mass Communication : Jean Folleerts
and Stephen Lacy [Pearson Education)

4. Mass Communication Effects: Joseph Klapper

5. Mass Communication &amp; Development: Dr. Baldev Raj Gupta

6. Mass Communicationin India: Keval | Kumar

7. Mass Communication Journalism in India: D S Mehta

8. The story of Mass Communication: Gurmeet Singh

9. Perspective Human Communication: Aubrey B Fisher,

10. Communication Technology &amp; Development: 1P Tiward

11. The Process of Communication: David K Herlo

12, Cinema &amp; Television: Jacques Hermabon& amp; Kumar Shahan,

13, Mass Media Today: Subir Ghosh

14. Mass Culture, Language &amp; arts in India: Mahadev L Apte

15. Cormmunication Facls Kamp; ldeas in Business: L Brown (Prentice Hall).

16. India’s Communication Revolution: ArvindSinghal and Everett Rogers,

L7. The Myth of Mass Cuiture: Alan Swing wood

18, Communication: C.5. Rayadu,(Himalaya Publishing House, Mumbai).

19. Communication-concepts &amp;frocess: Joseph A Devilo

20. Lectures on Mass Communication: S Ganesh.

HISTORY OF MEDIA
Paper 111

COURSE DUTCOME
l. Learnerwill heable to nnderstand Media history thirough kev events in the culiural

histony

2. Taenable the learner to understand the major developments in meda history,
3. Taunderstand the historyand role ol professionals in shaping communications,
4. Tounderstand the values that shaped and continues to influence Tndiam mass media,
5 Learner will develop theability to think and analyze about media.
6. Tosharpenthe reading, writing. sveaking and lstening skills that will help the students to
understand the development of Media |
MODULE TOPIC DETAILS LECTURES
INTRODUCTION
I EVOLUTION OF a. Newspaper - the vise ol the
PRESSININDIA volce ol I during Heitish
| rule |
b, India's Frecdom Struggle and Role of
Media
o Independence and rise of 15

Newspapers,

Newspapers — a sacial aspect for
reetdom

strugele, PRESS ACTS of [ndia
b Pressduring the Emergency Period
" LANGUAGE PRESS |

10



mn HISTORY OF INDIAN| a.
LANGUAGE PRESS
IN INDIA

C.

Rise of Hindi Language
Newspapers (detailed report
on vernacular press in India
referring to newspapers)
Regional Press and its
popularity af Indian
regional languages in
various regions

Vernacular Press Act 1876

10

1 HISTORY OF &
DOCUMENTARIES
AND FILMS

| e

| d.

DOCUMENTARIES & FILMS

Genesis of documentaries and short
filins, (screening of fow
documentaries is essential- like
Hindustan {lamara, Zolzala, The
Viantshing Tribe efc.)

Role of Documentarians

Evolution of film making in India -
brief histery, Photography Lo moving
films

Origin of Hindi cinema

Origin of Short films to whar it is
today, role of you tube and WhatsApp
Great masters of world cinema

15

INTERNAL EVALUATION METHODOLOGY
[(any two to be selected- one individual and one group evaluation)

.

BRO
v HISTORY OF RADIO | a.
AND TELEVISTON IN b.
INDIA C.

ROLE OF MEDIA
ICONS IN THE
HISTORY OF INDIAN

MEDIA

[ I Y
et S e

e

}

Radio & Television as Mass Media

ADCASTING

Radio and Television Broadcasting
The beginning of Radio and Television
Shows
o A Mew Erain Hroadoastingin
India
« Satellite Television &
Privatization in Broadcasting
o Advertisingin India
nternet Protocol Telovision
Raja Rammuohan Roy
Bal GangadharTilak
M.E.Gandhi
B.R. Ambedlkar
KP Kesava Menon
K.C MamimenMapillai
Manlana Abdul Ealam Azad

PROJECTS/ ASSIGNMENTS
ORAL & PRAGTICAL PRESENTATIONS
GROUPINTERACTIONS

DEBATES & DISCUSSIONS

QuIZ

20

20 Marks

{(Screening of Short Films and Documentarvies are todaone fn the classraom with history

being discussed ]

11



REFERENCE BOOKS/JOURNALS/MANUALS

1. MASS COMMIUNICATION INTNDIA PAPERBACK - BY KEVAL J. KUMAR

2. JOURNALISM IN INDIA: HISTORY, GROWTH, DEVELOPMENT BY K. C. SHARMA

3. MEDIA'S SHIFTING TERRAIN: FIVE YEARS THAT TRANSFORMED TIE WAY INDIA
COMMUNICATES BY PAMELA PHILIPOSE

4, INDIAN NEWS MEDIA: FROM OBSERVER TO PARTICIPANT BY USHA M, RODRIGUES &
MAYA RANGANATHAN

5. DOCUMENTARY FILMS AN INDIAN AWAKEN BY JAGMOHAN, PUBLICATIONS DIVISIONS |
MINISTRY OF BROADCASTING AND INFORMATION, GOVERNMENT OF INDIA

6. HISTORY OF INDIAN CINEMA PAPERBACK ~ 1 JAN 2012 BY RENU SARAN

7. HISTORY OF BROADCASTING IN INDIA BY DR. P. THANGAMANI

4. INDIAON TELEVISION BY NALIN MEHTA(HARPER COLLINS PURBLISHERS)

9. PRESSININDIA: NEW HISTORY HARDCOVER - 1 AUG 1995 BY G.5.C, RAGUAVAN

10. COMMUNICATION [N HISTORY: STONE AGE SYMBOLS TO SOCIAL MEDIA BY DAVID
CROWLEY [AUTHOR), PETER URQUHART [AUTHOR), PAUL HEVER [AUTHOR)

CURRENT AFFAIRS
Paper 1V

| COURSE OUTCOME
1. To provide learners with overview on current developments in various fields.

To generate interest among the learners about burning issucs covered in the media

Rt

Toequip them with basic understanding of politics, economics, environment and
| technology so that students can grasp the relevance ol related news,
4. Twenty minutes of newspaper reading and discussion is mandatory in every

' lecture
| Module I Details . lLectures
| 1 | CurrentNationalstories | 18 |
; 1. Three political stories of natianal importance, 3
2, Political leaders s news makers ol the scason 1
_( Briefprotfile of any three) |
| 3. One dominating economic /business news 3
! 4. Onedominating environmaenl news storivs hig
L 5. One story of current impor tance um any other genre. 3
! 2 Polity and governance =i 15
' 1 Ministries of Government of Indiz 3
| Autonomous government bodies [ _ N
' 2 Ministry of Home Altairs 3
Enforcenent Organizations
Internal Security
| Police _
3 Conununal tensions 3
L Review of latest episodes ol commundl tensions
4, The tensions in [&K 3
Background, Palitical players
Updateon the current situation
o Review af any three Central Government projects )
and policies | _N
13 | International Affairs 15 .
1 Security Council 3
Structure and role
i I‘-:'incsilﬁi currently engage Lhe 5C ‘1[ 3
3 Role of United Nations General Asse mbly , Qther main 3
n organs of the UNO ) ) _
| 4. |H\11Lﬂ!'|£lti..ul:||:']‘.|{l],' engape the UNG 4




5. | Four conflicts/ issues ofinternational importance | 3
4 | Maharashtra Issues | 15
1. Political parties reach and challenges, political leaders 2
2. Anupdate on the current political dynamics of 3
Maharashtra
3. Newes relating to the marginalized and displaced tribes J
1. The lalest news on Qoods and drought, unemployment, 2
health issues, etc
B. Lpdate two ongoing state projects B |
Total Lectures 60
Srno Project/Assignment 20 Marks
01 Quiz on currentaffairs | Thisis an interesting way of engaging learners with news
it and personalities making news.
0z Group Discussion on Bouncing of ideas and opinions is an effective way of
burning issues enhancing understanding on a subject =
03 Group presentations This also gives the learners an opportunity to address the
on any one current issues that come up in a team work and the ability to work
issue through these, It also challenges their ability to collect
relevant information and package effectively,
Reference Books/Journals /Manuals

' imrketfﬂ' etieddbid55ho

I Manorma Yearbook published by Malavala Manarma
2. Competition Success Review
3. Com petition Master
4. Yagana published by Publication Division, Ministry of Information and Broadcasting
5. The Virtual Reality Primer-
6. The Secret of Viral Content Creation- Pny’mkﬂ Aﬂmwal
Phbtkps:/ fuvew lucidpr
8. Understanding Augnmmud Peality: Concepts and Applications- Alan B Craig

4, https://www lorbes.com/sites /supariz

prowing-fast-inte-a-hillion-dolla

Casey Casey Larijani

-tpols

how-online-g;

10, 'J'ﬂl years Jn ImJl:-m pnl]lm antl palicy

VISUAL COMMUNICATION

Paper V

' COURSE OUTCOME

. Toprovide students with tools that would help them vicoalize and communicate,

£, Understanding Visval commmunicarion as part of Mass Communication

3. Toacquire basic knowledge to be able to carey out a projectin the field of visual

conmunication

A, Toacquire basic knowledge in theavies and langoages of Visual Communication

5. The ahility to understand and analyze visual communiration from a critical perspective
MODULE TOPICS DETAILS LECTURES

DEVELOPMENT OF VISUAL COMMUNICATION 15
1 INTRODUCTION TO | I HIh[[H_‘.‘dI!U development ol Visuals
VISUAL | 2. Need and importance of visual
3 COMMUNICATION commniunication
‘ 3. Visual Communication asa process

13



and as an expression, Language and
visual communication

Visible concepts
= Plans and organisational
charts
o Maps

s Chronologics
Invisible Concepts
* Generalisation Theories
s Feclings oratlitudes

L.
&
&

£

b

Ln

ORAL & PRACTICAL PRESENTATIONS

PROJECTS / ASSIGNMEN'TS
DEBATES /GROUP DISCUSSION

OPEN BOOK TESTS
(U1%

2 THEORIES OF VISUAL COMMUNICATION 15
SENSUAL ' a) Gestalt
THEORIES b} Constructivism
] Ecological
PERCEPTUAL i) Semitics
THEORIES h) Cognitive
Y ; iIMPACT OF COLORS E
Colors and Design 1, Colortheory
in Visual 2, Psychological implications of color
Communicalion 3. Colarsand visual pleasure
J 4, Elementsof Design
4 CHANNELS OF VISUAL COMMUNICATION I5
Tonls/Medinms nf I. Painting & Photography
Visual 2. Film & Television, Documentaries,
communication Script writing & visualizalion
3. Comics & Cartoons, Digital hnages,
Antation & VFX
4. News Papers, Advertisements, Pholo
Journalism
O, Follk & Performing Arts, Theatre
INTERNAL EVALUATION METHODOLOGY
(any two to be selected- one individual and one group evaluation) 20 Marks

L

2

[ REFERENCE BOOKS
HANDBOOK OF VISUAL COMMUNICATION EDITED BY KEN SMITIH/SANDRA

MORIARTY /GRETCHEN BARBATSIS & KEITIH KENNY
VISUAL COMMUNICATION THEORY AND RESEARCH BY SHAMLRA FAHMY, MARY

ANGELA BOCK & WAYNE WANTA
VISUAL COMMUNICATION BY EALPH E WILEMAN




WRITING and EDITING SKILLS
PAPER VI

COURSE OUTCOME:

1.To provide learners with tools and techniques of editing and writing,
2. To acquaint learners with the art of narration and storytelling strictly within the
contours of journalistic principles.

Module | Details Lectures
1 | Tools and Techniques of Editing 15 |
1. Brevity Brevity: the soul of communication
Eliminating redundancy in communication |
2.Functional Refreshing Grammar, Common Errors
Grammar
3. Word power | Working with wards
4. Punctuations | For media usage
5. Style book Use of numbers, abbreviations, names and terms _
2 | Crisp writing - - 15
1. News Sense Finding the right story angle |
2. Saying itin Writing headlines, captions, leads and intros
bold i
3.Podcast Writing for the ear
4. Net cast Writing for visuals
5. Web writing | Story Compiling
Difference between writing for print and real lime
writing
3 | Resume writing : Telling your story 10
Assimilating facts and details .
Building a narrative
ol -l | Making it pictorial
Layout and page design —_
Being & credible voice i =
4 | Feature Writing 20
1.Features Human Interest Stories
stories o
2. Reviews Books, Films, App
3. Columns Analytical, Interactive, Agony Aunt
4.Editorials _Impaortance, Voice of the publication, Format B
5.0bituaries Writing ohituaries
Need for lactual verification and tone.
. Can obituaries be critical?
Interviews Types of subjects
Preparing for interviews -
| Preparing a questionnaire
| Protocoland Ethical Issues
| Writing the interview copy
Total Lectures | 60
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Internal  Assessment 20 MARKS

The objective of internal exercise is to help the learners grasp the mast essential and
interesting elements of astory and create an impactiul narrative. The assignment will

also challenge the creativity of the learner.

Srvono. | Project/Assignment Reason/Justification
01 Prepare a creative resume This would be a treasured element for the
for print and also an audio- learners portfolio
visual version
02 Flip Class assignment This will be a conlidence building exercise and give
the learner the opportunity to hone his
| presentation skills

Reference:
The Editor's Toolbox by Buck Ryan and Michael 0' Donnell, Surjeet Publication

1

2. Writing for the Mass Media by James Glen Stovall

3. Amy Einsohn, The Copyeditor's Handboaok, 3rd ed. (University of California Press,
2011)

4. The Chicago Manual of Style,

FOUNDATION COURSE-I
PAPER VII

COURSE QUTCOME : - |
L Tointraduce students to the overview of the Indian Society.
2. Tohelpthem understand the constitution of India,
3. Toeacquaint them with the socio-palitical problems ol India.

| MODULE Topics | Details y Lectures
Unit:1: | Overview of Understand the multi-cultural diversity of Indian 05
Indian zociety through its demographic composition:
Sociely: population distribution according ta religion, caste,
and gender; Appreciate the concept ol Hnguistic
diversity in relation to the Indian situation;

Undlerstand regional variations according to rural,
urbanand tribal chavacteristics; Understanding the
concept of diversity as dilTerence.




Unit:2: | Concept ol Understand the concept of disparity as arising out of | 20
Disparity stratification and inequality; Explore the disparvities
arising out of gender with special reference to
vinlence against women, female foeticide (declining
sex ratio), and portrayal of women in media;
Appreciate the inequalities faced by people with
digabilitles and understand the issues of peaple with
physical and mental disabilities.
Examing inequalities manifested due to the caste
system and inter-group conflicts arising thereof;
Understand inter-group conllicts arising out of
rommunalism: Examine the causes and effects of
conflicts arising out of reginnalism and linguistic
5 difforences.
Unit:3: | The Indian Philosophy ol e Constitution as sct oul in the 10
Constitution: | Preamhble: The structure of the Constitution-the
Preamble, Main Body and Schedules; Fundamental
Dutics of the Indian Citizen; tolerance, peace and
coommunal harmony as crucial values in
strengthening the social fabric of Indian society;
= Rasicleatures ol the Constitution, =
Unit:4: | Significant The party system in Indian politics: Loeal self- 10
Aspects of government in urban and rural aveas; the 73rd and
Political Tath Amendments and their hnplications for
P'rocesses inclusive palitics; Role and sighificance af women in
| | politics. i
CUnit:5: | Growing A Subistance abuse- impacton youth & 15
Social challenges for the lutu re
Problemsin b HIV/AIDS- awareness, prevention, breatnent
India and services
c. Problemsotthe elderly- causes, inplications
and response
d, lssueof child labour - magnitude,
causes effects and response
Child abuse- clfectsand ways Lo prevent
[. 'I'I'.'Iﬂ'iL‘kilu_: ol women- causes, effects and
response.
INTERNAL EVALUATION METHODOLOGY
(any twa to be selected- one individual amd one group evaluation) 20 Marks
f. ORAL & PRACTICALPRESENTATIONS B
Jo BROJECTS JASSIGNMENTS
4. DEBATES /GROUP DISCUSSION
9. OPEN BOOKTESTS
_1o.ouiz
Practical 100 Marks

Designing & develop a lab journal of minimum 8 pages using Quark Express, Page Malker, In
Design or Other Software’s. (Marks: 50)
Viva Voce (Marlks: 50)



SEMESTER 11

Credit | Paper|

Course Name | Course code

Core Subjects

04 I Eftective communication =11 EC-201
04 11 | Intreduction to Journalism 1]-202
04 | 111 | Intraduction to Advertising IA-203
Elective Subjects (Any Two from Four)
04 IV | Media, Gender & Culture MGC-204
04 i Vv | Content Writing CW-205
04 Vi Features and Writing for Social | FWWS]-206
_ Justice
04 VIl | Foundativn Course [1 FC-207
~ Practical B
N2 V11l | Practical P-208
22

EFFECTIVE COMMUNICATION SKILLS -1l

Paper |

[1

Learning Oulcome:

1L Tomakethestudents aware afuse of lanpuage in mediaand organization.

4

Toequip orenhance students with structural and analytical reading, wriling

and thinking skills,

3. Tointroduce key concepts of communications,

Module '["npics

| - -

Details

Total

Lectures:

ahrs.

 Wriling

writing

1L.Reportwriting

Z. Organizatianal

Report Writing (English, Hindi or Marathi)
General report and Mews report writing - Basics
and Format [Headline, Sub-headline, various type
| ofrepoit

Drganizational writing: { English, Hindi or
Marathi) Internal communication, - mails -
Email E-mail Etiquette; Overcoming Problems in
E-mail Communication, Stake holder
communication Cireulars- Guidelines lor writing
acireulars Languages and veriting style ol
cireular- Format ofa circular; Notices- Purpose-
Format- Tmportant points to remember while

3. Writing a
nofice ele.

writing a notice, Letters of complaint, elaim and
adjustmient, Consumer grievance letters, Letters
under the Right to Information Act, Press Release,
Letter to the Editor.

18



4. Writing | Writing for Publicity materials (English, Hindi or
for : Marathi) Headline, sub- headline, Body copy,
Publicity | Slogan, Jingle, Radio spot 4
materials
2 Editing 15 |
Editing Editing: (English, Hindi and Marathi) Principles of
pditing (Punctuation, Substitution of words,
Rostrucluring of sentences, Re-organizing ]
sentence sequence in a paragraph, Use ol link
words, :
Principles of Coherence and Cohesion), wraiing
swnopsis, abstracts, précis writing, nows papear q
e edhiting and magazine editing,
3 Paraphrasing and Summarizing 14
L. Paraphra Meaning , how to use paraphrase in
sing communication, Faraphrase in plagiarism, b
i Translation =
2, Summariz | Suminanizing content, the points and sub- points
ation and the logical connection between the puoints !
< Interpretation of technical dara 3 E |
Interpret | Read graphs, maps, charts, Write content based
technical [ on the data provided
data
Total Lectures | en
Internal evaluation methodology 20 Marks
Srno  Project/Assignment
i [ Clipping files on various current topics. .
2 Publish letters to editors in news media.
3 | Reporting of college events.
Bibliography:

* Business Communication - Rhoda A. Doctor and Aspi H. Doctor
e Communication Skills in English - Aspi Dactor
» Teaching Thinking - Edward De Bono De Bono's
*  Thinking Course - Edward De Bono Serious Creativity -
* Edward De Bono The Mind Map Book - Buzan Tony
* Becoming a Translator: An Introduction to the Theory and Practice of
Translation - by Douglas Robinson
« ATextbook of Translation - by Peter Newmark, Newmark

INTRODUCTION TO JOURNALISM
Paperll

Course autcome;
To help media students to acquaint themselves with an influential medium of
journalism thatholds the key to opinion formation & to create awareness.

Syvllabus
___Prl[.iul_c Topics  Details TR e o Lectures |
1 ]  History ol Journalism in India L 38
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Changing face of jowrnalism lrom Gultenberg to new

| : media ’
2 Journalism in India: 3
Earliest publications
The rise of nationalist press ,Post 1947
3 The emergency 1975, Post Emergency 3
Post liberalization of the economy boom in magazines
niche journalism
| 4 | How lechnology advancement has helped media 3
g New media with special reference to rise the Citizen 3
- | Journalism
P News and is process 15
1 Definition of News, 3
2 The news process lem the event to the reader 3
3 What makes a good story 3
3 A Anuatomy of o news story 3
5 Types ol Beats- Crime, Environmental, Entertainment, X
i ) Educational, Agricultural, Sports elc :
3 Principles and formal 3
What makes a great journalist: Objectivity, Accuracy,
Without fear or lavour Balance Proximity
Difference hetween a PR and o journalist
Criteria for news worthiness
Hard News / Sofl Mews and hlend of the two
News Reports, Features Editorials -
1 e Careerinjournalism &
Reporter, Feature Writer, Mojo, Data jeurnalist, Real time
Journalist, investigative jowrnalist, rural journalise, In-
depth jowrnalist, litestyle journalist
Internal evaluation methodaiogy 20 Marls
Srno Project/Assignment =,
1 Covering an event
_ Background research
2 Finding a news :u_;_;_,ﬂ _ -
|3 Capturing the right pictures tor a photo featureWriting Headline, captions and lead
Suggested readings

1. Writing and Reporting News by Carole Rich; Thomson Wadsworth

2, Journalism; Principles and Practice by Tony Harcup, Sage Publication, 2011 edition

3. Recommended reading Nalin Mehta on Indian TV

4. MV Kamath: “Behind the by-line’ journalist’s Handbook, Professional Journalism,
5. Intreduction to Journalism: Essential Technigue Richard Rudin

B. Introduction to Journalism. Carcle Fleming

7 Introduction to Journalism: James glen stowal

INTRODUCTION TO ADVERTISING
Paper Il
Learning Outcome:

1,

3
+,

Lectures: 60

To provide the students with basic understanding of advertising, growth, importaneeani

Lypes,

Tounderstand an eflective advertisement campaipns, tools, models ele,
To comprehend the vale of audverlising , various departments, careers and ereativity
To provide students with various advertising trends, s futire,
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Syllabus
Module | Topics Details Lectures
1 Introduction to Advertising 15 |
1. Introduction to Evolution , importance, Features , henelits 3
= advertising lmitation , effects and 5M's of advertising
Z. Types of Consumer, Industrial, Retail, Classified,
advertising Corporate Public service, ,Generic, National, P
Global, International, Social { CSR) and
Advocacy B
! 3. Ethics and Pultery, Subliminal, Weasel claim, Surrogate,
Laws in Shocking ads |, Controversial , Comparative,
Advertising Advertising code of ethics, Regulatory bodies, 3
Laws anid regulations
4. Social, Cultural Waomen and advertising, Children and
and Economic impact | advertising, Senjor citizen and advertising , 3
of Advertlising Pop Culture and advertising
5. Theories Stimulus theory, ATDA, Hierarchy Means- 3
End Theory
|2 Integrated marketing communication and tools 15
' 1. Integrated Emergence, Role, Tools, Communicalion
marketing process, The IMC Planning Process 3
- communication e
2. Print Media Basic concepls, I'vpes of Nowspapers
and Oul-of advertising, advantages aml disadvantage of
Home Media Mews paper advertising ,Magazines, Factovs
ta consider for magazine advertising, Out-of- 3
bome Advertising, On- preamise advertising
' Tramsit advertising, Posters , Direclory
l advertisiig §
| 3. Broadeast Radio advertigsing Advantages and '
Media Disadvantages ol Radio advertising ,
Television advertising and its Advantages 2
and Disadvantages, Filim advertising and =
Product placement - Advantages and
DEAdvantzes ;
4. Public Relation | Meaning of Public Relations, Types of public
refations Difference batween public relations
and advertising, Difference between Publicity 3
and Advertising,, Advantages and :
| Disadvantages of Public Relations,
. Advantages and Disadvantages of Publicity
5. Sales Growth and Types of Sales promotion,
Promation Advantages and Disadvantages Growth of 4
and Direct Rirect marketing and its tools Advantages ’
marketing | and rfi.umlvaLngE;_ B
3 | Crealivity in advertising 3
1. Introduction to | Importance of crestive process, Creative
Creativity stratepy development Determining message 3

theme, Big idea, positioning stratepies, Types

nfappeals
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2. Role of Logo, Jingle, Company signature, Slogan,
different tagline, illustration , Creating Radio ]
i ; )
elementsinads | commercial -Wards, sounds , clarity | '
coherence ete, o
3. Elements of Headline, Sub headline, Lavout, Body copy,
copy Types of copy and slogan , ereating story 3
- board
+ Types of advertising agency, department, careers and latest {5
trends in advertising ="
1. Types ol | Full service, Creative boutigue, Media buying
adverlising dgency, In- house agency, Specialized g |
B agency Agencies and athers
2, Various Account handling, Production, Art, Copy,
departmentsin | Media, Public relation, Human resources, 5
~anagency Financeand nthers
3. Latest tremds Rural advertising . Ambush advertising,
Intermnet advertising |, email adverising
; e ; 5
Advertainment, advertarial. mobile
advertising |
Total Lectures ~ ! 60
Internal evaluation methodology 20 Marks
Srno Project/Assignment
1 Individual/ group project should be given Lo develop an advertising strategy on any
producl orservice
2 T b Writcastory hoard/ types of copy. o
3 Hig lclea - Graup project N -
Bibliography:

17 1L Advertising Principles and Practices | 70 Edition) William D, Wells, Jolin Burnett,

Sandra Moriarty
2] Adland: Glohal History of adver

tising by mark Tungate

3) Cuopy paste: How advertising recyele ideas by Jue La Foampe
4] Indian Advertising: Laughter & Tears by Arun Chaudhuri

51 Adkatha The Stary OFndian Ad

vertising by Halve Anangd

6) Pandeymonium by Pivush Pandey

7] Introduction to Advertising - Al
8) Contemporary Addvertising - L

rita Shankar
widon & Britea

4)  Advertising - Peaison Bducation

10) vavw.atfagsieom
L1y wwweschanpedmedia.com
12) wwweadweel_com

MEDIA GENDER & CULTURE
Paper IV

| COURSE OUTCOME o
¢ To discuss the significance

of culture and the media industry.

o Tounderstand the association between the media, gender and culture in the

society,

* Tostress on the changing perspectives of media, gender and culture in the

glabalised era.
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newspapers & online news |

MODULE TOPICS TOPICS LECTURES
~ INTRODUCTION TO CULTURAL STUDIES 15
I EVOLUTION, Evolution, features of cultural studies, Need
NEED, and significance of cultural studies and media
CONCEPTS Concepts related to culture-
AND THEORIES | Acculturation, enculturation, ethnacentrism,
cultural relativism, cultural shock and its
[ relevance in media
Theories:
¢ Stuart Hall : encoding and decoding,
Circuil of culture
= John Fiske: culture and industry
Fominism and Post leminism
= Techno culture and risk - Urich Beck
—_— — _— ELL“' ¥ SIC LA — —
, o CULTUREAND MEDIA | 5
n CONSTRUCTIO L. Constructinon of culture- sorial,
N, economic, political, religion and
COMMODIFICA technology
TION, IMPACT 2, Culture, industry and media-
AND RECENT commodilication, memes, '
TRNDS representation, articulation, popular
culture, power, cyber cultuie
‘ 3. Media and its impact on the cultural
! aspect ol the society,
l 4. Culture industry and communication -
with reference; to film, TV, social media,
advertisements etc,
| 5. Recend Lrends in Culture consumplion:
| Changing values, Ideslogies & its
' Relevance in the Contemporary society,
i ~ GENDERAND MEDIA CULTURE s
m ROLE AND L The influence of media on views of
INFLUENCE OF gender (theme, under representation,
MEDIA stercolypes, women and imen,
slereotype images, roles ele.
2. Role of media in social construction of
pender, Changing attitudes & behaviowr
for empowerinent ol women
Movements of change
2 Genderequality and media
4. Hegemonic masculinity in media
5. Genderissues in news media [TV, radio,

| GLOBALISATION AND MEDIA CULTURE

15
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v GLOBAL, | 1. Media imperialism
LOCAL, 2. Globalisation and Local culture- 1ssues
CONSUMER and Perspectives, threat to reglonal and
AND THE lncalidentities, Impact of global culture
RECENT and its relevance in media and gender
TRENDS | 3. Consumer culture and media in the era
ol globalisation.
1. Digital Media culture: Recent trends
and challenpes
5. Media and Glohalisation: Global
ceonomic flows, glabal eultural Hows,
homogenization & fragmentation,
glocalization, creolization, zlobalization
- - & power,
_INTERNAL EVALUATION METHODOLOGY 20 Marks
L. CONTINUOUS ASSIGNMENTS
2. ORAL & PRACTICAL PRESENTATIONS
3. GROUP/INDIVIDUAL PROJECTS
4, CLASSTEST
5 UPENBOOK TEST
6. GROUPINTERACTIONS
7. QUIZ
REFERENCE ]
I. MEDIAAND CULTURAL STUBIES: MEENAKSHIGIGT DURHAM AND DOUGLAS
M.KELLNER
2. CULTURALSTUDIES-THEORY AND PRACTICE -~ CHRIS BARKER
Fo AN INTRODUCTIONTO CULTURAL STUDITES- PROMOD K. NAYAR
4. CULTURE CHANGE IN INDIA- IDENITITY AND GLOBALISATION = YOGENDRA SINGH
5. INTIAN MEDIA IN A GLOBALISED WORLD- MAYA RANGANATIHAN USHA M.
RODGRIGUES
G. MEDIAGENDER AN POMJLAR CULTURE INTNDIA- TRACKING CHANGE AND
CONTINIUTY - SANJUKTHE- DASGUPTA
CONTENT WRITING
PaperV
Learning Outcome: Lectures: 60

I Toprovide students with tools that would help them communicate effectively,

2. Understanding crispwritingas part af Mass Cormmunication

4. Theability to draw the essence of situations and develop clarity of thought.

' Syllabus ]
Maodule | Topics | e Lails - Lectures
1 Foundation ' 15

L.Grammar Wilhspecial emphasis on use of puncioations, | 3 '
Relresher prenositions, capital letters and lowel case

Z.Vacabulary Meaning, usage of word 3
building §,acronyms )

d.Common Homephones and common ervors in English usage. 3
errars ]

4, Esscentials of | With emphasis on writing with elarity, logic and 3
pood writing | structure

S.Phrases and Creative usage of phrases and idicims, 1
idinms 1
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2 Editing Skills 15 :
1. Redundant Identifying redundant words and phrases and R !
words eliminating these.
Z.Editing Editing redundant words/ phases and replacing 2
sentences wrong words/puncluation /grammalical error
3.Editing Editing redundant words/ phascs and replacing |
0 captinns wrong words /punctuation/grammatical error
4.Editing Editing redundant words/ phases and replacing Kl
headlines wrong words /puncluation/grammalical error
5.Editing copy Structuring astory, Creating a How, editing redundant 3
waords/ phases and replacing wrong
| words /punctuation/grammatical error
[ 3 Writing Tips and Technigues 15
1. Wriling [For television news 3 '
tickers/ scrolls |
2. Writing Twitterand tor other social networks 3
social media
post —
3. Writing News briefs, Lifestyle and entertainment snippets 3
briefs/snippets |
4.Caption Fictire storries ete  m a3
writing -
5.Writing Wews headlines and feature headlines 3
| headlines =
4 PRESENTATION TOOLS AND TECHNIQUES 15
L. Power Point | Usceol Power Point tools 3
Presentation Power Paint to Pdl
Poveer Paind to sell-animated presentation
| o m _ Auto Liming of Power Point presentation |
2, Into graphic | Colour selection i R
Usenl clipart
Useol Power Point smart tools |
Mimmalist animation for maximum impact
3. Three Content for single slide 3
minule Uses of phrases
presentatio | Effective word selection
n Effective presentation
1, Google | Howloselecl relevant information 3
Advance Locating authentic information
search How Lo gather intormation for domestic and
= o international websites
5. Plagiarism Howto do a plagiarism check g
' Paraplirasing
g Citation and referencing style | L L]
I Total Lectures - i _L __ﬁﬂ
Internal exercise 20 Marks

The objective of internal exercise is ta help the learner develop the skills of writing briefly and

effectively.
S no Project/Assignment Reasnn;]u-stiﬁc-.ttimm
1 Writing C;Lpl‘lmlﬁ?ﬂﬁ

Headlines

present these as headlines and captions

Simple writing is difficult. This assignment will help the
learners to grasp the most essantial aspect of a story and




This assignment challenges the learners to draw the
essence of claborate reports, rescarch papers and present
in three minutes

This is an exciting way to get learners engaged in

vocabulary huilding

' I A three- minutes
power poink
presentation

3 ‘Word Game/ Quiz

Bibliograpny

1. The Editor's Toolbox by Buck Ryan and Michael 0' Donnell, Surjeet Publication

2, Writing for the Mass Media by James

Glen Stovall

3 A Handbook ol Rhetorical Devices by Robert A Harris

FEATURES AND WRITING FOR SOCIAL JUSTICE

Paper VI

COURSE OUTCOME:

L. To provide students with technique of narration and story telling

2, To share the art of developing a stary idea

4. To acquaintand sensitize them through assignments Lo the issues of deprivation
around us and using writing as a tool for social justice

MODULE

DETAILS LECTURES |

15

1]

What males fe

atire writing different

Deconstructin

gafeature

News Fealure

[Tuman Intere

st Staries, Protiles

Developmental stories, opinion pieces, in-depth
features astools of social justice

‘How to pen a feature

| P

15

Finding fresh ideas, developing a story idea

On and off fiel

d research

Building obse:

vation and listening skills

structuring th

e story

Use of anecdotes, Hustrations, Interviewing

3 | Nagpur based features/ letter Lo the editor/ post/opinion pieceon | 15

Plight of Rag pickers

Construction workers

The homeless

Slum rehabilitation projects

Condition of Nagpur Jails/ Courts

4 | Nagpur based features/ letter to the editor/ ]mﬁ_{:z_gpiniap-igce on | 15

City issues of hygiene and pollution

Water crisis

Crime and safety

Corruption iss

ves faced by the common man
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Challenges faced by senior citizens and the physically/

mentally challenged
Total Lectures 60
INTERNAL EVALUATION METHODLOGY 20 MARKS
Sr.no. Project/Assignment
01 Letters to the Editor
02 Electronic Media Flip class presentation
03 Field work Feature based in Mumbai or vicinity on any one of the issues of

social justice

REFERENCES:

L. Feature Writing: Meera Raghvendra Rao, 2012

2, Communication and Development: The Challenges of Twenty First Century- V.S.
Gupte, 2000,

3. On Wiriting Well (30th anniversary edition], William Zinsser, Harper Paperbacks,
2006,

4. Poverty and deprivation among the Katkari by Rohit Mutatkar, Economic and
Pelitical Weekly Vol.52, Issueno. 13.01 April, 2017

5, Legal status and deprivation in urban slums over two decades by Laura B Nolan,
David E Bloom and Subbaramaniyam. Economic and Political Weekly Vol. 53, Issue
No 15, 14 April, 2018,

6. Delhi's Slum Dwellers, deprivation, Preterences and Political Engagement amang

Urhan poor by Abhijit Banerjee, Rohini Pande and Michael Walton, International
Growth Centre, October 2012,

19.The Free Voice on Democracy, Culture and Nation by Ravish Kumar.,
20. Everyone Loves a Good Drought by P. Sainath.

21. Looking Away by Harsh Mandar.

FOUNDATION COURSE ||

PAPER VIl
| |

= | el

Course Outeonme: 1. To inbroduce students W the overyview of the Dndian Socicty.

L. Tahelpthem mnderstand the constitution ofhndia.

I 2. Toacquaint them with the socio-palitical problems of India. s

| Madule l '|_'l_l-]‘.lil'5 | Details _____ _ Lectures

1 Human Rights | Concept of lHuman Rights; origin and evolution ot 15

the concept; The Universal Declaration of Human
Riphts; Human Rights constituents with special

‘ reference to Fundamental Rights stated in the
Constitution,
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z Understanding | Causes of stress and conflict in individuals and 15
Stress and socety; Agents of sacialization and the role played
Conflict by them in developing the individual; Significance
ul velues, ethics and prejudices in developing the
individual; Stereotyping and prejudice as
significant factors in causing conflicts in sociely,
Aggression and violence as the public expression

) ol conflict,

3 Managing Types of conllicts and use of coping mechanisms 15
Stress and lormanaging individual stress; Maslow's theory of
Conlflict in sell-actualisation; Different methods of responding
Contempaorary | to conflicts in society; Conflict-reselution and
Society efforts towards huilding peace and harmony in

_ saciely,

4 Contemparary |a  Increasing urbanization, problems ofhousing, 15
Societal health and sanitation,
Challenges b, Changing lifestyles and impact on culture in a

globalised world.
¢, Farmers' suicides and agrarian distress.
i, Pebate regarding Genetically Modified Crops.
¢ Development projects and Human Rights
vinlations,
. Increasing crime/snicides among vouth.

INTERNAL EVALUATION METHODOLOGY
(any two to be selected- one individual and one group evaluation) 20 Marks
1. ORAL & PRACTICAL PRESENTATI(NS
2. PROJECTS fASSIGNMENTS
3. DEBATES /GROUP DISCUSSION
4. OVENBOOKTESTS
5. QUIZ

Practical 100 Marks
Designing & develop an advertisement copy tor Radio, TV, and Newspaper each ane

(Marlks: 50) Internal
Viva Voce (Marks: 50) External

okt




SECOND YEAR

[ SEMESTER III
S— - C':.re —_—
Credit | Paper | Name of the Course Course Code

04 I Electronic Media-1 _ ) EM-301 B
a4 I Corporate Communication and Public CCPR-302

Relations |
04 1 Media Studies MS=3 003

I':IEEt_i_lﬂ_f‘ilT l"t,i_ecjs_[ﬁuy Two fram Fou r)_
04 v Introduction to Phaotography [P-304
04 V Film Conumunication-| FC-305
04 V| Computers and Multimedia-1 CM-306 B
04 VIl Whiting and Editing for Media WEM-307
Practical = =

02 VI |Practical P-308
22

ELECTRONIC MEDIA - 1
Paper|

Course Outcome

To malke he students acquainted with working of the two powerful media; Le. radio and

their carcers in their respective iclds,

television. The content is useful for both advertising and journalism students in order to further

Modules Details

Lectures |

1 Introduction

15

A. A Short History of Hadio and TV in India and abroad

B. Tntroduction to Prasar Bharti

C. FM radio and community radio

D. Convergence tiends

2 Introduction te Sound for hath TV and Radio

A. Introduction . Typesof Sound: Natural, Ambient, Recorded
Lo sound 2. The Studio Setup
3. Typesof recording- Tape Recording, Digital
Recording
4. Outdeor Recording

5. Typesof Microphones
B. Introduction 1. The Fower and Influence of Visuals
to Visuals 2. The Video-camera: types of shots, camera
positions, shot sequences, shot length
3. Lighting: The importance of lighting
4. Television setup: The TV studio
5. dilference between Studio and on-location

shoals
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€. Electronic 1. Single camera

News Z, Twonen crew
Gathering
(ENG)
D. Electronic 1. Single camera set up )
Field 2. Multi-camera set up
Production 3. Live show production
(EFP)
3 Intraduction to Formats (Fiction and non-fiction) 15 |
. Introduction | News
to Radio - Documentary
Formats - Feature
- Talk Show
- Music shows
-Radio Drama
Radio interviews
-Sports broadeasting
2. Introduction | News e
to Television - Documentary
formals -Feature
- Talk Shows
- TV serials and soaps
-Introduction toowel series
- Dacudrama
- Sports
- Reality
- Animation
- Wel series
4 Introduction to Production process 15
| 1. Pre- Script
Production | Storyboard
Camera plot
Lighting plot
Z. Production | Camera angles o
Sequence
scene
shot
Log keeping
3. Posl- Linear editing
Production Non-linear ediring
Library shots
Library sounds
Dubbing
Tatal - 60

Internal; Any two as_siﬁn ments compulsory

Avisit to a Radio or Television station
Listening and recarding news for TV and Radio
Shoating aninterview tora Television channel
Recordinga chat show fora radio channel

20 Marks

3l




Reference Reading:

.
i

Basic Radio and Television: by 8 Sharma

The TV Studio Production Handbook : Lucy Brown

Mass Communication in ndia by KevalJ. Kumar

Beyond Powerful Radio by Valerie Geller

Writing News for TV and Radio : Mervin Block

Essential Radio Journalism: How to produce and present radio news (Professional Media
Practice) . Peter Stewart, by Paul Chantler

Andrew Boyd, ‘Broadeast Journalism, Techniques of Radio and Television News *, iFocal Press
London,

Kevall Kumar, ‘Mass Communication in [ndia”, Inico Publishing House.

KM Shrivasta, *Radio and TV Journalismi’. Sterling Publishers Pvt. Lid, New Delhi.

10. Usha Ramany, * Writing for the Media®, Oxlord University Press, New Delhi
11 Medio Production: A Practical Guide 1o Radie and TV 1st Edition by Amanda Willei

12. Community radio in Indiz : R Sreedher, Puja O Murada

CORPORATE COMMUNICATION and PUBLIC RELATIONS

Paper |

=
Course Oulcome:

1. To provide the students with basic understanding of the concepts of corporate
communication aned public relations.
2. Tomtraduce the various elements of corporate communication and consider their roles in
managing media organizations.
3. Te examine how various elements of corporate communication must be enordinated to
communicate effectively in today's competitive world,
1. To develop critical understanding of the different practices associated with corporate
B communication with the [atest trends and social media tools. )
Maoidule Details Lectures
1 Foundation of Corporate Communication 15 |
! 1. lintroduction to Meaning, Need and Scope of Corparate
Corporate Communication towards Indian Media
Communication srenario
2. Keys conceplin Corporate ldentity. Meaning and Fealures,
Corparate Corparate linege: Meaning, Factors
Communication influencing Corporate Image, Corporate
lmage creation sustainahility and restoration
{Online and traditional) Corporate Reputation
and Management: Meaning, Advantages of
Good Corporate Reputation,
3. Ethics and Law in Importance of Ethics in Corporate
Corporate Communication, Professional Code of Ethics,
Communication Muass Media Laws: Detamation, Tnvasion of
Privacy, Copyright Act, Cyber-crime and RTI.
| 2 | Understanding Public Relations 15
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1L.Introduction and
Growlh of Public
Relations- Indian
Scenario

Meaning, Definitions, Scope, Objectiveand
Significance of Public Relation in Business.
Tracing Growth of Public Relations, in India,
Internal and External PR. Reasons for
Emerging International Public Relations,
Mergers/Collaborations/Jeint Ventures
between Indian and international public
relations agencies, advaiitages and
disadvantages of Public Relations.

2, Role of Public

Relations in various

sectors

Healthcare, Entertainment, Bagking and
Finance, Real estate, Fashion and Lifestyle
and Service.

3. Theor.es and Tools of

Public Relations

Grunting's (4 mmlois_j','lh".%eudn—re'.re_-nrs,
Publicity , Fropaganda, Persnasion,
Situational theory |, Diffusion theory and
various tools of Public Relations  [Press
canference, Press release , Media Dockets,

Advertorials, Sponsorship.

3 Corporate Communication and Public Relation’s range ol functions 15
Intreduction, Importance of Media Relations, Sources
1.Media af Media Information, Building Effective Media
Relations Relations, Principles of Good Media Relations , Media
analysis and evaluation
] Intraduction, Sources of Employee Communicalions, ]
2.Employee Organizing Emplovee Communications, Benefits of
Communication Gond Employee Communications, Steps in
Implementing An Effective Employer Communications
Frogramme, Role of Managemen! in Employee
Communications
Intreduction, Tmpact of Crisis, Role of Communication
3.Crisis in Crisis, Guidelines for Handling Crisis, Tvust Building,
Communication {Case studies such as Nestle Maggie, Indigo, Cadbury
Dairy Mill, Niira Radia, Tylenol ete
4 Latest Trends, Tools and Technology Role of Social media in Corporate 15
Communication and Public Relations "
L.Emerging Introduction, Today's Communication Technology,
trends, tools and | hmportance of Technology 1o Corporate
technology Communication, pras and cons of technelogy used in
Carporate Connmunication.
Z2.New Media Websile, Online press release, Article marketing,
Tools Online newsletlers, Blogs
3.Role of Social Role of Sociai media as Influential marketing, N
Media Identifying brand theeats, influence jonrnalist's stories,
swillly react to negative press, Viral marketing,
engaging and inleracting, storytelling, - Public
Relations and its importance,
Total Lectuies - - 60 _|
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Internal evaluation methodology 20 Marks
Sr o, Project/Assignment ]
1. Presentation various topics learned
2, Writing Press release
3. Mack Press conference
References: 5 ay -
1. Public Relations Ethics, Philip Seib and Kathy Fitzpatrick
2. Public Relations- The realities of PR hy Newsom, Turk, Kruckleberg
3. Principals of Public Relations-C.5 Rayudu and K.R. Balan
4, Public Relations -Diwakar Sharma
8. Public Relations Practices- Center and Jackson
6. The Art of Public Relations by CEO of leading PR firms
MEDIA STUDIES

Paper 111

COURSE OUTCOME
1. Toprovide an understanding of media theories
2. Tounderstand the relationship of media with culture and society
3. Tounderstand MediaStucdies in the context of trends in Glabal Media

Module | Topics Details Leclures
Introduction
Media Theories N | |

1 Propaganda and v (rigin anog meaning of Propaganda 15

propaganda theory- o dvpodermic Needle/Magir bullet

and other theories

Scientilic » Paul Lazarsfeld-Twa step Mow

perspectives to e Carl Hovland and Attitude Change

limited perspectives theory

Cultural Perspectives

2 Various schools o Toronto school (Melithan) 15

e Sthools- Birmingham(Stuart Hall)

o [rankbturt- Theodor Adarno and May
Horkheimer

e Raymond Willioms- Technological
Neterminism

s Hargld Innis- Bias of Communication

Media and Identity Feminisni /Racism /ethnicity ele

Caste/class /tribal/queer representations

(India examples)

Media Effects

3 Theories on media s Media effectsand behavior 15
effects e Media effect theories and the
argument against meadin effoct
theories

*  Agenda Setting Theory

= (ultivation Theory

s oliticsand Media studies-media hias,
media decency, media consolidation.

] W _ New Mediaand The Age Of Internet
1 Meaning making e New media 1 18




perspectives o  Henry Jenkins-Participatory culture

¢ Internet as Public sphere-Habermas
to Twitter

¢ Mcluhan ‘s concept of Global village
in the age of Netflix

o Usesand Gratification in the age of
Internet

Internal Evaluation Methodology | 20 MARKS

1. Continuous assignments

Oral and practical presentations
Group/individual projects
Open bool: test

Group interactions

6, Quiz

s N

References:

L. Mass communication theory- Dennis quail

2, Mass communication theery: foundations, ferment and future-Stanley j Baranand
Dennisk Davis

3. Intreduction to mass communication: media literacy and culture updated edition 8th
edition

4, Introduction to mass communication - Stanley |. Baran

5. Media and cultural studies-Meenakshi Gigl Durham and Douglas M Kellner

6. Sorial media: a critical introduction- Christian Fuchs

INTRODUCTION TO PHOTOGRAPHY

Paper IV
Learning Outcome: B Lectures: 60
1. Toimtroduce to media learner the ability of image into effective communication,
2. To help the learner understand that media photography is a language of visual
communication and is far beyond just point and shoot fun moments.
3. Topracticehow picture speaks thousand words by enlightening the learner on how.
4. To develop the base of visualisation among learners in using pictures in practical
projects,
5. Taohelp learner work on given theme or the subject into making a relevant picture or
pheto feature,
Module [n = | Details - Lectures
1 Camera: The Story teller B .
1. The Body: ‘The heart of the system
T'he faithiul How camera sees differently than human eyes.
middleman Limitations and Wanders of ramera.
Formats of camera: Small Full framme, Hall frame "
(AP5-C), Mediwm, Large (camera movenients)
Experiencing frame
Types of camera: DSLR; View; Rangefinder; Mirrar-
loss




Z, Aperture;
The iris nfthe

Diaphragm
Controls amount of light entering lens

camera Factor in Exposure caleulation
Active factor of Depth of field and Bokeh (creative) ]
F-numbers and aperture scale,
Application of Depth of Field in advertising and
Journahism. ™
3. Shutter: Blind between Lens and Image sensor
The Click Controls duration of light
magic Major factor in Exposure calculation
Main playerin controlling action _
Motion blur, Motion freeze and Long exposure effects §
Application of motion blur/freeze in Advertising and
journalism.
Synchrronization with Flash, Creative Slow sync
+. hmage The image maker o recorder
SENsor; Filim v /s digital
T'he retina Filim: Photochemistry
that sees ligital: Photo-electronics .
Types ol Sensor: CCD and CMOS
150: Phatosensitivity (Sensor/Film Speed)
5. Viewfinder: | The control room cum maonitor
The Displays camera settings
interactive Aperture, Shutter and 150 3
monitor Metering modes, Focusing modes, Exposure modes,
Frarme counl, File farmat cte
Lens: Imaging device is
1 Theeye of Main playerin image formation, Focusing the object
camera: {sharpening the image)
Learning to Speed of the Lens (light intake ability) 3
see Numbers and Markings on the Lens
AF, ED, IF, 15, SW, ASF elc
2. Focal length: The Factor to consider for Type of Photography ancd
Which lens is | thoosing lens for the purpese. _
suitable Main distinguishing factor %
Fixed V/s Variable focal length
3. Image size: The magnilcation ratio of 3 lens
See close Longer fucallength = Bigger image size 3
4. Cﬂvcl‘age Prime concern in Composition -
angle: How much of a scene a lens takes in froma viewpoint )
Crop out sate focusing distance, Distortion: Barrely Fincushion :
unwanted
5. Types of Prime Lens v /s Zoom lens
lenses: Prime = Fixed focal length
The right one | Zoom = Variable focal length 3
for the (ask at | Normal, Wide angle and Telepholo
hand Special purpose lenses: Macrao, Fish eye, Tilt-shift
Light: Parameters ol Light- The essential raw material 15
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1. Intensity

How much light: consideration for exposure

and Exposure triangle [A,5,150) The model of exposure g
Exposure:
~ Perfecttone
2. Direction Fromwhere: direction begets shadow
and Shadow = Depth
Lighting: Lighting = Shading
Lighting for Three point lighting
Cinema, Key: Main 4
Television Fill: Contrast level [lighting ratio)
and Kicker: Separation or background light
Advertising Types of lighting:
Pentrait, Effect, Ambient and Mood or drama
3. Quality and How soft o1 how hard:
Ambience: Effective size of light source
Why there Small: Hard, Contrast, Sharp
are umbrellas | Medium: Mid soft, moderate contrast, soft shadow A
and reflectors | Large: Extra soft, low contrast, shadowless
Maodifiers: Umbrella, Soft-bax, Reflector, Diffuser,
Grid, Gobos
4. Colourand Colour af light concept: Main distinguishing factor
Mood: Kelvin: Colour temperature Pure light=True colotrs
What tells White balance: Neutralizing i
Cozy or Cool Preset white balanee and AWB
Colour and Mood (warm/coal)
1 Composition: Art of Seeing> Way of portraying a subject 15
' 1. Frame and Dimensions of senser and proportion
Aspectratio | Aspect ratio: 2.3/ 4:5/ 16:9 (D) .
. 2. Visual Line, Shape, Size, Tone, Colour, Texture, Space and
indicators Center of interest; Subject= Aesthetic Assembly of 3
ohjects
3. Rulesof Rule af thivds/ Balance/ [Leading lines/ FFrame within
composition | frame, Enhancing depth/ Unusual viewpoint/ %
Shadow/ Pattern breaking...
4. Breakingthe | Cropping, Panorama, Flattening 5

rules

[

]

. Viewpoint
and

Perspective:
What Fros do

1, 2 an-lﬂfi-|.mil'|t perspective; Vanishing poinls and

viewpoint
Normal: The way we see

Enhanced: Exaggerated depth

Compressed. Feeling of distance taken away
Forced: Unrealism

Aligned: Back projection and green scrcen
application

Total 'Lutl_ures ! -
Suggested Methads / Internals

20 Marks

60

Sr, no.

| Project/Assignment [ Reason/Justification
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o1 Scrap book with

The pictures cropped are captured by professionals.
This gives ready examples of what is the decisive
moment and they can have to inspect the picture to
understand compuosition, lighting and subject handling.
Analysis of each picture for the learned topics in scrap
boolt.

Points: Depth ef field, Mation blur/freeze, Lighting,
Quality oflight, Compnsition, Colour temp,
Mood/Drama

Print collection of

Media Photographs cropped
from newspaper and
Magazine (40+20)

02 Sereen shots captured

Electronic | ofa movie (36)
Media

Movie is a 2-3 lirs ongoing continuous event. Caphiring
real key frames is as if photographing in a small 2-3 hrs
event, This should help them ta look for the right stary
telling frame, anticipate and stay alert as if required on
actual pholographic assignment.

03 Shooling, i.e.actual
Field work | warking on given
topirs or themes.

Thisis the field application of the learnt technigue to get
presentable pictures, The creation part of appreciation
and imitation rom above two projects,

Reference Books:

Collins Books series: Pentax Inc,
Taking successtul pictures,
Making maost of colour,
Expanding SLE system,

Lighting techniques

Minelta Fhotographer's handbook
Indoor Photography,

Outdoor phatography: Life
Booliseries:

My Camera
*  Portrail photography
*  Glamour phatography

= Do itin Dark (Darkroom Technigues)Fro-

technique (Pro-photo)
= Night Photography
= Beauty and Glamour
*  Product Photography

= Nolume 1t Understanding Camera

*  Volume 2: Secrets behind successful pictures

= Yolume 3: Practicing Photography

*  Volurme 4: Handling Professional assignmentsMe and
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FILM COMMUNICATION |

PaperV
Course Outcome: Lectures: 60
1. Toinculcate liking and understanding of good cinema,
2. Tomake students aware with a brief history of movies; the major
cinema movemeants.
3. Understanding the power of visuals and sound and the ability to
malke use of them in effective communication.
4. Insight into flm techniques and aesthetics. _]
Module | Details Lectures
Art of Story telling
1. | Hislory: 1.1 History of Cinema.
[ Still pictures to moving | 1.2 Birth of Visual ArL.
| {inages. 1.3 Understanding the Langnagze of Cinema,
| Understanding 14 Transition from Documentary to Feature Film
aspects of fitm 2.1 Grammar, Technology and Art.
apprecialion, Director - the captain
Writer = the bacl bone.
B2 Aspects of Film-1: Visual Aspects and Editing 20
Mise-en-Scene (Art, Costume, Camera
placement)
Cinemalography
Creating Meaning through editing
2.3 Aspects ol Film-1: Film Sound
Three components of Filim Sound
Therelationship between Sound and Image
2. | The Early Cinema: KN Early Years (1895-1919) World and India. |
1895 0 1950 TheSilent Era (1920-1951) 10
3z Early Sound Era (1930-1939)
_ 133 Thedevelopmental stage (1940-1950)
3. | Major {ilm 4.1 The major cincma moevements and their filim
movements and its makers
impart, 4.2 Hallywood Cinema-Briefl history af
Haollywaoaod, Sear system, academy Awards,
| global audience of Hollywood rinema
1.3 Italian neo-realism- Origin and impact on 7
1d e ATG: 10 15
world cinema, work of Roberto Rossellin |
| and Vittorio de sica |
4.4 lapanese cinema- Wark of Yasujire oz,
Altira  Kuresawa, Hayao Mivazaki ete.
1.5 [rani cinema- Contribution of Abbas
| Kiarostami Majid Majidietc
4. | Mainstream Indian A1 Artv/s Commercial
Cinema and parallel 2.2 Indian Meaningful cinema [Commercial)
Indian cinema ¢ The Angry Young Man
+  The Indian Diaspora and Bollywoaod
o Lontemporary Bollywoad Cinemna 15
« [(lpbalisation and Indian Cinema, The
| multiplex Era
5.3G6olden era of [ndian Cinema = Important work
of Bimal Ray, Guru Datt, Raj Kapoor and V. |
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Shantaram
G4 Indian New Wave cinema - Mrinal Sen, Mani
Kaul, Girish Kasarvalli, MS Sathu
55 Parallel cinema: Contributinon of Shyam
Benegal, Govind Nihlani, Guizar, Mani Kaul,
Said Mirza elc.

Lectures

Internal exercise: Zﬂ_P-i_ai'ks

The objective of internal exercise (s to help the students identify good cinema and how to write
film review including all points of view. Also develop their vision to higher acsthetic level.

lectures /Milm festivals

on any of the different asperts
prominent film
personalities/
genre/lilm theories

Suggested Methods

Sr.no Project/Assignment Reason/Justification

1. Print Write reviews ol il To inculcate understanding of cineimas and wiriting skills
Media seen by them during needed for film review

2, Electronic | Making documentary To make them understand the depth of cinema and its
Media

__Sulg_gestl:tl Screenings:

Documentaries an Workd aed Indian Cinema (100 years of Cinemal,

L]

s« Films of Dada Saheb Phalke

e Cillzen Kane,

¢ The Battle over Citizen Kane

= BicycleThict

e Rashomon

o Do Bigha Zanun/Bandhim

o Sahab, Bibi aur Ghelam/ Pyaasa,
AwvarafShri 420
Lajwariti/ Ek ke Baad Ek

COMPUTERS MULTIMEDIA |
Faper Vi
- Course Qutcome:

1. To help learners make media industey ready. This will help learners o be
aware of themininum requiremient of the software when stepping oul in
the industry.

2. To introduce the media softwares to make the learners understand what
goes behind thescene and help them choose their stream.

3. To prepare learners skilled enough for independency during project
papers in TY semVI.

4. Tohelp learers work onsmall scale projects during the academic period,

Modules Details Lectures
1 Photashop: Pixel based Image editing Soltware 15




1. Introduction to
Photoshop

Image editing theory

Bitmaps v/s Vectors
When to use Photoshop and when to use drawing
lools

2. Photoshop

The tools, Toolhox cantrols

Workspace Property bar, Options bar,
Floating palates
3. Working with Image mode, Image size, canvas size
images Image resolution, size and resampling

What is perfectresolution?
Cropping to size and resolution
Resizing v/s resampling

4. Image Editing

Levels, Curves,
Contrast adjustment, Colaur adjustment
Photo filters

5. Wbﬁ(iug with
Text

Text layer, Character palate, Paragraph palate,
Textresizing, Text colour, Text attribules
Worlangz on simpie project/ one page design

Quark Xpress/ InDes

ign: Layout Software

15

1. Introduction to
Quarlk Xpress

List the menus,

List the toaols,

Benelits of using Quark,
Application of Quark

2, TextEdits in
OQuark

Farmat of text,

Purpose of Lexl selection,

Aligning lext in different design formats,
Text alignment withembedded images

3. Usingpalettes

Using palettes for different types of publications
made in quark,

Magazine in quark,

Newspaper in quark,

4. Colour
correction in
quark

5. Exportingfiles

Embedding images in proper formats,
Colour correction on the images,
Adjusting according to the color tone of the
publication,

;]_;i."pes af files,
Hxporting for different publications /templates
Newspaper, magazine, ete,

Premiere Pro; Audio-

1. Introductionto |
editing

visual: Video editing software

Ef!ltin;’, Importance,
Great editing examples,
Editing for different formats (film/ad /news/fete )

2. Introduction to
premiere

How premiere helps in editing,

Understanding the toalbar,

Importing liles,

Experimenting with video and audio lavers,

Basics of editing (cut/layers/different windows/ete.)

15
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3. Understanding Understanding different file formats
file formats (AVI/MPEG/MOV/HZ264, cte.],

Importing raw footage for edits,

Performing video checks while editing

4, Using colour What is color grading,

prading Examples of color grading,
Using filters and presents in color mixing,
Applying presents on layers forediting

5, Exporting and Exporting in diffcrent formats,
rendering Choosing right formats for exposing,

Managing qualily while exporting,
Rendering and maintain file tarmat,
[Improving quality and time ta render technigues

o |

Sound Forge/Sound Rooth: Sound Editing Software | T
L. Introductionto | Sound basics, Audio band pitch volume :
Digital Audin Understanding Digital audio

sampling, hit rate

Z. Concept of Mano, Stereo, Quadrophonic

Dolby Digital Surround saund, 5.1 Channel, Subwoofer
Difference in Dolby Digital and DTS, More about DTS
Three way sound speaker

3. Sound Recording Eqaipment
Recording Microphone and Types of microphones
Preamips, Paweramps, Sound card
Input from audio sources, Extract audio from CD
Pifferent audio saving formats Wave, WMA, CDA,

MP3
Digital Computer software .
4. Working with Warkspace, Play bai, timeline, Transpor! tool bar
Sound Warking with audio [ile

RBasic editing, cut/copy/paste, Paste special
Using Markers, Regions and Commands
Sound processing techniques

Channel converter, Bit depth converter

5. Advanced Delay, Echo, Reverb, Chorus
Sound Mixing sounds Noise gating.
Processing Expansion, Changing piteh and Time duration

|

Total

Internal exercise:

51 no,

Project/Assignment

Y
Print

Preparing a magazine or a
series of posters of different
size (type af a campaign
promotion) using either
quark of PS or Carel

Sound track output
Create youwr audio CD and mark chapters

o0

20 Marks
Reason/[ustitication -

Taking example of magazines or daily newspapers,
students can come up with a sample, This will help
them be industry ready with a fair hands-on-
experience.




02 Making a short Cli_p with the | Making a short video clip with the fusion of 3D
Electroni | use of premiere and 3D Maya | Maya (some 3D element) and premiere to edit out 4

£ short clip (short film/ad /Mmews reel, etc.)
References:
. I"hulns-}.m_p Bible McLeland Willey Publication
» Corel Draw Practical Learning: BFE Mublication
¢ Quark Express-9 | Prepress Know-How Noble Desktop Teachers
e Desktop Publishing with Quark 10 Kintdle version
*  Digital Music and Sound Forge Debasis Sen  BPB Publications

WRITING and EDITING FOR MEDIA

PAPER VI
Modules | Topics Details Lectures |
| PRINT MEDIA |
| . WRITING FOR L. What makes news? (determinants of 15
PRINT MEDIA news)
«. Artand bhasic tonls of writing
Ao Steps and elements of writing-editorial,
teatures and review
4. Writing for Newspapers and Magazines
5. Writing a News story/leature
stories /Article/Editorials (differences)
6. Leads, nutshelling and story structure
7. Writing style and the stylehook
g Public Relations and corporate writing-
various forms
i Y. Writing for Advertisements
4 RADIO AND TELEVISION
1 WRITING FOR 1. Radio and Television: Challenges, 15
BROADCAST strengths and wealinesses
MEDIA 2, Writing for Television and Radio
programs
d. Seriprwriting formals
4. Writing for interviews, live news and
daily news
5, Radio jockeying / online radio and new
frends
storvhoarding ton Television
commercials
- 3 DIGITAL MEDIA
11 DIGITALMEDIA:A | 1. Difference between newspaper writing 15
sunrise and writing tar the Web, headline
opportunity writing, deck heads, subheads, lists and
typerlinked content
2. How to produce well-writlen webpages
Written content for the web, digital
| _spaces and digitally distributed media,




3. Development of web-specific style
guides, convergence of text and video an
digital.

4. Emerging fields of personal publishing,
including blagging and micro blogging
(or publishing on LinkedIn].

5. Dealing with breaking news and ke
news in real time.

6. Writing for Advertisements through
Email and SMS

7. Writing Blogs

'EDITING

v

EVALUATION OF 1. Checking spelling and grammar.

CONTENT Check news/magazine copies for
headlines (types, appeal), sub heads, Use
ol graphics and illustrations for
construction and information fow in
Newspapers,

2. Rewriting learis

3. Achieving fitment with spacing
requirements at any newspaper,
magazine or webpage.

4, Checking Advertising agency copies,

checking headline/sub headline (types,

appeal] and maintaining sequence and

flowin body copy.

Online editing: editing reguirements;

cantent, layout, clarity, style,

conciseness, anlinge headlining -wehsite

design

E."I

15

6l

Internal Evaluation Methodology 20 MARKS

1.

TR L

b.

Written assignments forprint media
Digital fanline written assigniment
Writing blogs

Open book Lests

Oval and practical presentations
Projects

Group interactions, fdiscussions

| Reference Books/Journals/Manuals
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9.
10. Feature writing for Journalists (Media Skills) by Sharon Wheele
11. Writing for News Media. The Sloryteller's Craft by lan Pickering | 27 November 2017

James glen stovall, writing for the mass media, sixth edition, published by Dorling
kindersley (India)

Artwick, Clauddete G, Reporting And Producing For Digital Media, Surjeet
Publications, 1st Indian Reprint, 2005

The assoriated press stylebook. . Associated press (current edition)

Chicago guide to fact-checking (Chicago Guides To Writing, Editing And Publishing) By
Broole Horel

Fundamentals OfWriting: How To Write Articles, Media Releases, Case Studies, Blog
Posts And Social Media Content By Paul Lima| 10 April 2013

Itule, B. D, and Anderson, D.A. (1989, News Writing and Reporting For Today's Media.
Ny:Megraw-Hill

Anintroduction to writing for Electronic Media-Scriptwriting Essentials Across The
Genres Authors: Rebert B. Mushurger

The basics of media writing-a strategic approach by Scott A, Kuehn - Clarion U niversity
Of Penpsylvania, Usa And Andrew Lingwall- Sage Publications

Writing for journalists (media skills) by Wynford Hicks

Practical

100 Marks

Make a documentary for Radio or TV and Viva Voce thereon (50 Marks)
Plan a PR campaign, make 2 report and Viva Voce thereon (50 Marks)
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[ SEMESTER IV

~ Credit | Paper | Name of the Course | Course Code
- - Core ]
04 I | Electronic Media Il EM-401
04 11 Mass Media Research ) | MMR-402 |
(4 I Media Laws and Ethics | MLE-403
L Elective Subjects (Select any two lrom four)
04 v Film Communication 1] FC-404
04 W Computers and Multimedia-ll CM-4058
04 Vi Environmenial Communication EC-106
14 VII [ Television Journalism Tj-407 e
Practical
02 VIl [Practical | P-dos
22 |

ELECTRONIC MEDIA 11
Paper|

Course Outcome: =
To make the students acquainted with working of the two powerful media; i.e, radio and
television, The content is useful [or both advertising and journalism students in order to further
_their careers in their respective lields.

| Modules | Details Lectures
(1 | Evolution and growth of Radio_and Television: - 20
A, Evolution and growth of s Salellite Radio - The Evalution and
Radio: Growth

¢ AlR and Community Radio-
Pevelopmental and Educational
Rule

» Internet Radio and Private F'M

n Channels broadceast on Internet,

B. Evolution and growth of e Evolutionand growth of Private and
Television Satellite channels;

o Growthof Private International,
National and Regional TV Networks
and fierce,

e Compelition [or ratings,

= Satellite television broadeast-
Television channels tor niche
audiences —entertainment, news,
sparts, science, health and life style,
HDTY Lelecast




| » Proliferationof D'T'H services:

2 Regional channels: 10
1. Rise ofregional channels and Importance of Regional Channels in
India
and Globally .
B. Trends inregional radio and Television channels,
3 | Newsand other nonfictional formats, 15
. TRE Breaking news on television and the TRP
race:
2, Panel discussions; How panel discussions can make the public
opinion
3. [nterviews: Radio and Television Interview technigues
4. Ancharing Qualities of a puod anchor
Voice modulation
b Radio Jockey: Understanding youraudience first, Voice
modulation, Clear Diction, Accurate
Pronunciation
4 Writing for Broadcast Media-(Radio and Television) 15

L. Preparation of Audio Idea generation,
and Video briefs: Seripting,
Story board

2. Seripting: Seripting for:
Interviews/Documentary/Feature/Drama/
Skits on Radio and TV.

3. Ethics, Ethics including Censorship in presentation
of News,

Code of canduct

Facl checking

4, Current and Emerging 24/7 news broadcast, Convergence and

Trends in Electronicmedial Mulri-media, Emerging Trends: Mabhile
Technology, Social Media and Web, OTT
platforms ete

Total

Internals

| 20 Marks

Presenting, shooling and editing ol news bulletin,
Seripting and sheoting for any lictional programime.
Making a docudrama

Writing and recording of radio malk show
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MASS MEDIA RESEARCH

Paper i
Module Topic Details Lectures
Research In Media 15
I Introduction ta * Relevance, Scope af Mass Media Research
mass media and
research * Roleof research in the media
*  Steps involvedin the Research Process
* Qualitative and Quantitative Research
* Discovery of research problem,
identifying dependent and independent
variables, developing hypothesis
) Pesipny. I5
I Research designs [« Concept, typesand uses
* Research Designs:
a) Expluratory
r) Descriptive anid
n ¢) Causal. -
Data Collection K
I Data - collection | a. Primary Data - Collection Methads
methodology . Depthinterviews
il.  Focus groupn
[, Surveys
I¥.  Observations
V. Experimentabions
b Secondary Data Collection Methods
c. Literature review
d. Designing Questionnaire and
measurcmenttechnigques
a. Types and hasics of questionnaire
b. Projective technigques
c. Attitude measurement scales
e, Sampling process
f.  Data Tabulation and Research repart
format
B o Analysis ’
v Contentanalysis a  Definition and wses = il
b, Quantitative and Qualitative approach
¢ Steps in content analysis
d.  Devising means ofa quantification
svslem
e.  Limitations of content analysis
- Application of research in massmedia, The
| Semiotics ofthe Mass Media,
| Total Lectures e e R
Internal Assessment: Melthodology 20 MARKS
Rescarch Report on any one =i
1. Print Media
2. Electronic Media
3 Advetising
4. Public Relation
| 5. New Media _
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Reference Books:

L Research Methodology; Kathari: Wiley Eastern Ltd.

2. A Handbook Ol Social Science Research: Dixon, Bouma, Atlansan DUP
3. Analysing Media Message: Reffe, Daniel; Lacy, Stephen And Fico, Frederick (1998];
Lawrence Erlbaum assuciates,

4, Media Research Methods: Gunter, Brrie; (2000); Sage
5. Mass Media Research: Wimmer And Dominick

6. Milestones In Mass Communication: Research De Fleur

MEDIA LAWS AND ETHICS
Paper I

Course Outcome:

L. Toprovide the learners withan understanding of laws those impact the media.
2. Tosensitize them towards social and ethical responsibility of media.

Muodule | Details Lectures
1 Constitution and Media o 15
1. Core values of Refreshing Preamble, unigue features ol the
the Indian Constitution
Constitution
3. Freedom of Article 19 [1](ay,
Expression Article 19(2)
4. Judicial Hierarchy of the courts

Intrastructmre | Independency of the judiciary
Legal terminclogies

5. Social Sotial Responsibility Theory
responsibility Emerging Issues in Secial Responsibility
of the media Theory in today’s era
6. Social Media ‘Threat of Fake News and lacts verification =

Social media decorum

2 Regulatory hedies 15
1. Press Council 2. Brief history: Statutory status
olIndia 3. Structure

4. Powersand limitations

6. TRAI | Role of Telecom Repulatory Authority of India

5 IBr 1 Indian Broadcasting Foundation

2, Broadcasting Conlent Complain Counceil,

3. Broadeasting Audience Researrch
Council




4, ASCI 1. Advertising Standard Council of Itidia
2. Mission
3. Structure
4. Consumer Complaint Council
5. NBA L. News Broadcasters Association : B
2, Srtructure
3. Mission
4. Role
2 Media Laws 15
2. Copyrightand | What is copyright, Intellectual Property Riglits |
IPR Fxceptions
Major Amendments
Recent Case studies o
2. Defamation 1. Definition,
2. Civil, Criminal
3. LExceptions
4. Recent case studies
3. 1T Act 1. Information Technology Act 2000 i
2. Amendment 2008
3. Section 66A
4. Seclion 67
5, CaseStudies
4, Contempt 1. Contempt of Court |
2. Contempl of Parliament
5. Moreacts L. f)rugs and M-ngi'r' Remedies
[iIh]'ecl.jun-Jblr-f-'\dvcr[isen1wmsj Act,
2. Emblems and Names ( Prevention of
Improper Use) Act
4 Media Ethics and Social Responsibility 15
1. Why Ethics 1 What is ethics? And why do we need ethies? u
3. Ethical 1. Code U['mnduclI'm'juurlialist
responsibility 2. Conflictof interest
of journalist 3 Misrepresentation
4, Shock Value
3. Fale News . Post-truth and challenges ol [ighting I
fake news
2. Techniques of fact verification
3. Ethical 4, Violation of ethical norms by i
responsibility advertisers
of advertisers 5 CaseStudies
6. Stercotyping Stereotyping of minorities, women, seniol
citizens, regions, LGBT
Total Lectures B ] B B
Internal exercise: i 20 Marks
The objective of internal exerciseis penerate interest and awareness about new issues relating
to media laws and media responsibility
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Sr, no, Project/Assignment | Reason/Justification

1. Field Group presentation
waork based on field visit team work
eg. Visil to court

Expasure to the real warld of law and challenges of

2.Group Omn current issues
discussion | relating to media law

“Thiswould demand clarity of perception and expression

3.Test Based on the syllabus | T'a test the knowledge about the topics covered,

References;

BB e

Publishing Co

—n
=4}

FILM COMMUNICATION 11
Paper IV

1. Basu, D.D.[2005). Press Laws, Prentice Hall,

Iyer, V. (2000), Mass Media Laws and Regulations in India, AMIC Publication.
Thakurta, P.G. (2009).Media Ethics, Oxford Universily Press,

Duggal, P. (2002). Cyber law in India, Saakshar Law Publications

P. B. Sawant and P.K Bandhopadhyaya- Advertising Laws and Ethics - Universal Law

Media Laws: By Dr SR Myneni, Asian Law

Course Qutcome:

Careers in llms,

4. awareness of cinema of differentregions.
5. Understand the contribution of cinema in sociery.

6. Howto make technicallyand grammatically pood filins.
7. From making to marketing of films,

8. Reonomicaspects of film,

[Lectures: 40

Madule Details Lectures
1. Regional Regional Films and Filin makers — Marathi [V.
Cinema sShantaram), Bengali (Satyajit Ray/Ritwik Ghatak], is
| Malayalam Tamil/ Telegu/ Kannad, (Film makers - IK )
Balachandar, K. Vishwanath, Adoor Gopakrishnan] etc,
9. Hindi Popular Hindi Commercial Films(Bollywouod ]
Cinema Past Lo Present
Economiccontribution ef cinema.
Convergence ol Art and Commercial.
Genre in present (Romcom, Thriller, Biographic, -
Action, Musical etc.) -
Contemporary Era
Celluloid to Digital (1990-1999)
Digital Explosion (2000 onwards)
| Media Convergence and Film Viewing Culture
3. Film Making | Film Production to Film Exhibition
4.1 Aspects of Production Systems: Financial, i

Adumiinistrative and Creative,
1.2 Stages af Film Making -1: Pre-Productibn
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4.3 Stages of Film Making -2; Actual Production
44 Srages of Film Making -2: Post-Productian
4.5 Film and Censorship.

1.6 ROI Systems in Film Industry

Distribution
Promotion
Marketing
Branding
[nternet

4, Filim Culture

5.1 Introduction to Filim Institute, Film Bodies and
Trade Assoclations such as FT11, NFAL Films Division,
DFF, IFFI, CBEC, [FTDA,SGI, WICA, etc.
5.2, Filim Festivals:
What is Filin Festival?
Major Iilm Festivals in [ndia and Abroad
10. Filmy Avwards;
Nature and Types of Film Awards
Major Film Awards in India and Abroad

| Total Lecture

60

Internal Exercise:

To make students put in pract

| 20 M%]_l"(S

ical use the outcome of Filin Communication,

| Suggested Methods

Sr.no. Project/Assigmment | Reason/Justification

Electronic Group project of
| Media filmmaking

Short | Tounderstand the understanding of cinema grasped by

Lhe students,

supgested Screenings:

Pinjra

Apur Sansar/Megha Dhake Ta
Sholay /Amar Akbar Anthony
Hum Aapke Hai Kaun / Dilwal

URI Film

Documentaries an Famous Film makers — K Balachander, 1 Vishwanath, Adoor etc.

I'al

e Dulhaniya Le Jayenge

Bajirao Mastani/Manikarnika/Bahubali

COMPUTER MULTIMEDRIA I
Paper vV

Madules Details Lectures
A i Pflotuslloli: Advanced IIIE{EE l_it'-l-iling Ch iy 15
11. Working with | Mixing

multiple images | Selection marquee, Lasso, Magnetic lassn, feather

Slice taol, Erase (bl
Pen tool and image tracing
Clome tool, Stamp tool




2, Image Effects

Editing

Burning, Dodging

Smudge, Sharpen, Blur
Eyedropper, Choosing colour
Swatches, Colour pick

Filters

3. Working with
Layers

Layer basics

Changing background, Gradient
Moving linking aligning layers
Applving Transformations
Masking layers

Masts and extractions

Layer effects,

Adjustment layers

4. Wonders of
Blend Modes

Blend modes
Advanced blending options
Laver blends

5. Fully Editable
Text

Text as art, Glyphs, Creative text
Type mask tool, Image in toxe
Text to path and Direct selection

Path selection (black arrow)

Creating Professional design using all the tools

15

Artistic and paragraph Lext, Formatting Text,

Text based logo replication, Shape based logo
replica, Creating new symbols, Fill colour, Qutline

Distartion and contour Effects, Envelopes,

2 “Adobe Hustrator: Vector based Drawing software
12, Introduction | Ilustrator Interface,
to Tool Box, Panels and Bars
Aduobe Importing files in illustrator,
Mustrator Differenttile formars
B 2. Using text
Embedding Objects into text,
Wrapping Text around Object,
Linking Texl Lo Objects
2, {".'re:Tting Simple
designs
colour, Weight and opacity
4. Applying effects | Power of Blends,
Lens cffects, Transparency,
Creating Depth Effectsand Power Clips
5. Exportingin Exporting,
Hhistrator Types of export,
Exporung for other soft wares
3 InDesign: Layout Seftware

15

1. Introduction te
Adobe In Design

List the menus,

List the tools, Palates
Benefits of using In Design,
Application of In Design
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2. Tex

LEdits in

InDesign

| Format of text,

Character and Paragraph Bars

Purpose of text selection,

Aligning text in different design formats,
Textalignment withembedded images

3. Usi

ngpalettes

Using palettes lor different types of publications
made in InDesign,

Magazine in InDesign, Paragraph styles
Newspaper in InDesign,

Paragraphs type palate, Text wrap palate

13.
col

Colour
rectionin

InDesign

Embedding images in proper formats,
Colour correctionon the images,

Adjusting according ta the calor tane ol the
publication

5. Exporting files

Types of files,
Exporting for ditferent publications /templates,
Newspaper, magazine, etc,

4 Premicre Pro: Audio-visual: Advanced application 15
14 Introduction | Editingimportance,
to Great editing examples,
editing Editing for different formats (film/ad /news/etc.)

2 F.:qjtorlng
Premiere Pro

15.

Vil

Right

application of

qous file

formats

How premiere helps in editing,
Understanding the toolbar,

Impaorting files,

Experimenting with video and audic layors,
Basics of editing (cut/layers /dilferent
windows/fele.)

Understanding different file formats
(AVI/MPEG/MOV /1264, ctc.)
Importing raw footage for edits,
Pertorming video checks while editing
Using inbuilt transitions,

i, I.l'sin;g colour

What is color grading.

rendering

grading Examples of color grading,
Using filters and presents in calor mixing,
Applying presents on layers forediting
16, Exr.-m‘li-ngeuui Exporting in different formats,

Choosing right formats for exposing,

Managing quality while exporting,

Rendering and maintain file format,

mpraving quality and time to render techniques

[ Total
Internal exercise:

(&1

20 Marks

The objective of internal cxercise is to help them identify image and video editing, and apply it
to projects. This will ensure the knowledge of the students is up to the industry standards. Also
helping them develap their vision to higher aesthetic level,

S, no,

Project/Assignment

Reason/Justification
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01 Preparing a magazine or a Taking example of magazines or daily newspapers,
Print series of posters ofdifferent | students can come up with a sample. This willhelp
size (type of a campaign them be industry ready with a fair hands-on-
promotion) using either experience.
InDesign of PS or Hlustrator
02 Making a short clip with the Making a shorl video clip with premiere to edit out
Electronic | use of premiere a short clip (short film/ad /news reel, etc.)
Embedding video with Dreamweaver

Bibliography:
» Phatoshop Bible, McLeland Willey Publication
o Adobe llustrator Classroom in a book: Adobe House
e InDesign: Classroom in a book Kelly Kordes and Tina Dejarld Adobe
e Adobe Premiere Pro: Practical Video Editing
o Dreamweaver; Web designing made easy: Todd Palamar

ENVIRONMENTAL COMMUNICATION

Paper Vi 50 Lecture
1.  The Multidisciplinary nature of environmental communication
o [efinition, scope and importance,
« Concept of environmental communication, environmental communication in
relation to science, agriculture and health. Need for public awareness.

2 Spcial Issue and the Environment, Human Population and the Environment, Renewable
and non-renewable resources, Natural resources and associated problem.
3. LEcosyslem

Concept of an ecosystem, Structure and function of an ecosystem, Praducers,
consumers and decomposers, Energy flow in the ecosystem, Ecological
suceession, Food chains, fvod webs and ecological pyramids.
Introduction, types, characteristic feature, structure and hmction ol the
following ecosystemn: -

Forest ecosystem

Girassland ecosystem
- Desert ecosystem

Aquatic ecosystem (ponds, streams, lakes, river, oceans, estuaries)

4, Biodiversity and its conservation, Environmental Pollution, Global Warming, Carbon
emissian.
Internal Assessment 20 Marks

- Visit to a local area to document environmental assets-river/lovest/grassland fhill /mountain
Visit to a lacal polluted site-Urban/Rural /Industrial /Agricultural
- Study of common plants, insects, birds.
- Study of simple ecosysteni-pond, river, hill slopes, ete.
- Report submission on any one of above.
LIST OF REFERENCES: - *
1Y Agarwal, K.C, 2001, Environmental Biology, Nidi Publ, Ltd,, Bikaner,
7) Bharucha Erach, The Biodiversity of India, Mapin Publishing Pvi. Ltd, Ahmedmagar-
380 013,India, Email; papin@icenet.nel &
1) Brunner R.C, 1989, Hazardous Waste Tncineration, McGraw Hill Inc. 480p.
4y Clark RS, Marin Pollution, Clanderson Press Oxford (TB)



57 Cunningham, W.P. Cooper, T.H. Gorhani, E & Hepworth, M.T,

Encyclopedia, Jaico Publ. House, Mumbai, 1196p

2001, environmental

TELEVISION JOURNALISM
PAPER VI
COURSE OUTCOME:
4. To provide students with technigue of narration and story telling
5. Tuo share the art of developing a story idea
A, To acquaint and sensitize them through assignments to the issues of deprivation
L around us and using writing as a tool for social justice
. MODULE | DETAILS LECTURES
1 | History and Development 10
Brief History of the development of TV journalism- Globally and
in India, B .
| Emerging Trends in journalism
The Internatienal Scenario- John Baird [Inwntm af ]‘u"] Lill date-
Timeline.
Indian scenario - Doordarshan -
| News; ErllL!_L.‘lIIIIT'IETI[ Culture, Sperts and I’ ilms. N
Private and Satellite channels
Growthof Privite International, National and Regional TV
Networks )
Regional channels- Impactand critical study of .
News Channels- Star Majha, [BN Lokmat |, Zee 24 Taas, Aamchi
Mumibai, Sun News Network, Aaj Tak
© | Television formats : Contentand presentation 5
News: Main characteristics of News as against news in other
media, Spat news, News Bulleting and News analysis
Featureson TV : Talk Shows
» Reviews
= Interviews
s Discussions.
» Documentaries,
» Docudramas.
» Commentaries.
Other Programs
» Music
s Sports _—
3 | Developing skills 10
1. Anchoring Reporting or shooting anchor links in public
. Hawr and what to give in PTCor piece Lo camera
. How to approich people for sensitive stories.
2. Beat reporting | Educational, Crime, Science, Court, Enviranmental, Political =
| 3.Reporting Reporting national and International events
4, Seripting and Seripting for
presentation Interviews /Documentary /Feature /Drama /Skits o TV, B
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Staryidea, tl_cvbiopmcnt and Presentation- Web series

5. Editing Skills of editing, online and offline
¢ | Currentand Emerging Trends in Television Journalism :
1.24/7 news e Features, Audience effectiveness, advertisements
broadcast and Dumbing down of News,

o TVwv/sonline streaming catering to infotainment
venre majorly targeting the youth ( Netflix,
o [ake News on Internet v/snews on broadcast

2. Ethics {Including Censorship) in presentation of News.
Evolution, Organization, Policies and Programming- News
Service, Features, Concepl ol 24x7 news - Calering to

Total Lectures | 60
Internal Exercise: | 20 Marks
To malke students put in practical use the outcome of Television Journalism
Sr. no. Project/Assignment
Electronic | Individual and Group
Media project ol making

Interview /discussinn

etc,

Reference Books
1. MacGregor, Brent; Live, Directand Biased: Making TV news in the Satellite Age.
Parthasarthy, Ramaswamy; Here is the news; (19247 Sterling.

Herbert, John; Journalism in the Digital Age; 2000, Focal Press.

Hillard; Writing for TV, Radio and New Media; 7th Edition; Wadsworth.
Television Production by Phillip Harris,

Broadcast Journalism by David Keith Cohler (Prentice Hall).

De Maeseneer, Paul. Here's The News: A Radio News Manual, Asian Boolks,
Awasthi, G. C. Broadeasting in India. Allied Publi

SNV e W

Practical 1040 Marks

1. Educational tour visit, making report and viva voce thereon.
(50 Marlks)

2. Research Report on Environmental Studies and Viva voce thereon
(50 Marks)
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Third Year

[ ~ SEMESTERV
Credit | Paper | Name of the Course | Course Code
Core —
04 | 1 | Reporting | R-501
04 Il Copy Wriling | CW-502
04 Il Mobile Journalism and New Media M]NM-503
Elective Subjects (Select any two from four)
04 1Y Business and Financial Imll'llﬁlui:'ml BF]-504
04 v Brand Building . BE-505
04 VI Social Media Management SMM-506
| 04 VI Take News and lact Checking FNFC-507 1
- - - Practicals '
| 02 WYl Practical P-508
' 22
REPORTING
Paper |
COURSE OUTCOME

beats.

1. To enable students to become Reporters which is supposed to be a prerequisite
while entering into the field of Journalism,

2. Ta make them understand basic ethos of the news and news-gathering.

3. To prepare them to write or present the copy in the format ol news.

1. Te develop nose for news.

5. T'e train them to acquire the skills of news-gathering with traditional as well as
madern tools,

6. To inculeate the skills for investigative journalism.

7. To make them understand the basic structure/ essential knowledge for various

To make them responsible reporters and the face of media.

Module -

i

Details | Lectures
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Concept Definition Of News, types of news, elements of news,
Of News collection of facts. News-writing
How to write ancws story,
Basic Principles of Reporting
ABC of Reporting Accuracy, Balance/Brevity and Clarity.
Objectivity as the basic principle. Is it possible to adhere to
the principle? Other basic principles such
Verification, Attribution of Sources,
Speed. Do these principles clash with each other?
2.News | A) How do reporters gather news? 15
Gathering | Press Conference, Public Meetings, Press Release, Interviews,
Rallies, Official Programs.
Incident/On the spol coverage.
3] Sources
Primary and Secondary
Cilizen journalism
Role of ananymous sources.
New-age technological sources-RTI, Recorders, Camera, Spy
Camera and Spy tools, Social Mediz, Being undercover.
3. Beats What is beat system, why it is necessary, how does it help, 15
System in | What are requirements of various beats. The basic beats such
Reporting | as Crime, Civie Affairs/Local Administration Law and Courts,
Politics, State Administration, Transport (Road, Rail,
Waterways and Aviation), Infrastructure, Education Health,
Entertainment and Defense.
New upcoming beats : Community, Wemen and Child weltare,
Technology, Science and Environment, Youth and Career,
Consumer. e
4. I1a's and Don'ts. Role of Reporters. Mitigation, nuisance value, 15
Coverage | constructive role, Risks involved, Special training, if any,
of Precautions and responsibilities.
Disasters | Imminent Dangers or threats in Reporting,
Study these with special in-depth reference to
Pulwama attack
Gadchiroli Naxal attack
Return of Abhinandan Varthaman
The references of Kerala flood, Orissa thunderstorm, Bihar,
Assam flood may also be studied.
Case Studies etc Ny

Internal Assignments 20 Marks

There should be uniformily in the
yardsticks for internal assessmentof
Reporting and emphasis should be on the
| field work /assignments rather than just
ohjective questions. The coverage of the
original news-stories, even in mock
environment, be given pirierity. The
knowledge of basic beats can be tested
through the application.

Suggestions :




COPY WRITING

Paperll
COURSE OUTCOME:

1. Tu familiarize the students with the concept of copywriting as selling through writing

2. To learn the process of creating original, strategic, compelling copy for various mediums

3. To train students to generate, develop and express ideas elfectively

4. 'Tolearn the rudimentary techniques of advertising headline and body copywriting, the
economy of werds and thought peculiar to this type of writing, and the necessity of creative
thinking in writlen expression.

5. Inan ad apency, as a copywriler, one cannot “Just be ereative and express self” - here one is
in a 'creative professional’, and have to be able te use the power of creativity fora
commercial /business reason - as someone is paving you to get a problem solved, using
your creativity.

6. There arve two basic disciplines through which we make our comniunication -
verbal fwritten and visual, and both need different skills-sets to master them., The structure
of the syllabus is designed to hone the necessary skills required for these two diverse
disciplines.

MODULE DETAILS LECTURES
I | MODULEI ) 15
1.INTRODUCTIONTO | a. Basics of copy writing ] -
COPYWRITING b. Respansibility of Copy writer
2.CREATIVE 4. How to inculcate a 'creative thinking attitude’,
THINKING h. The idea incubation process
¢. What's the Big ldea? - How to getto the ONE
BIG IDEA that will inspire creative
d. Cratting the reasons why consumers should
helieve your brand and act
3.ADEA GENERATION Idea generation techniques: -
TECHNIQUES eg. Brainstorming, Triggered hrainwalking,
Questioning assumptions, Picture prompts,
Scamper, Observation, Referencing, [nteraction,
Imagination, Dreams, and Creative Aerobics
4 TRANSCREATIVITY a. Introduction
b. Purpose
2 | MODULE?Z2 WRITING FOR ADVERTISING 15
1. BRIEFS a. Marketing Brief
b. Creative Brief
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2.WRITING
PERSUASIVE COPY

a. Tone of Voice

b. What's the Tone?

¢, Tonality and character matters,

d. How to make your Writing, walk, Tall, and
breathe

e. Creating Brealcthrough Writing

f. How to Control the "Command Center” in Your

. Prospect’s Mind

h. How to Change Perception

i. Emotionality, Storytelling

CURRENT ADVERTISING CAMPAIGNS

b. Television: Storyboard, Storybearding
Techniques, Balance hetween waords and visuals
| Power of silence, formats of TVS's

r. Qutdoor posters

. Radio

e. Digital copy tor social media like tacehonlk,

3 | MODULE 3 3
COPY WRITING STYLE | Two current campaigns for each of the following
OF CURRENT agencies including TVC, Print, Outdoor and
ADVERTISING digital should be studied, and analyzed in the
CAMPAIGNS OF THE class room.

BEST ADVERTISING a. JW'T
AGENCIES FOR THEIR | b. Dgilvy
CLIENTS. . Lowe Lintas
d. FCB Ulka
e. DDB Mudra
f. Publicize Worldwide
o Atleast three international awards winning
previous year campaign (one or two year
previous) should be analyzed and discussed in
the class room.
o Student to be taught the following when
discussing the Campaigns:
a, Copy wriling style
b. ldea and concept
¢. How copy is vaiied for differ media
d. Copy for children, youth, women, Senior citizens,
executives millianials, Baby Boomers, Gen X, Gen
Y, Gen Z
e. Advertising appeals
f. Tone of Voice
g Story telling

4 | MODULE 4 MEDIA AND AUDIENCES 15
LWRITING COPY FOR | a. Print; Headlines, sub headlines, captions, body
VARIOUS MEDIA copy, and slogans

14}




Instagram etc

f. Copy for web page
2.WRITING COPY FOR | a. Children,
VARIOUS AUDIENCES b. Youth,

t. Women,

.

Senior citizen and
e, Execulives
f. Baby Boomers, Gen X, Gen Y [Millennials), Gien Z

INTERNALS [The objective ofinternal exercise is to help the learner acquire skills)
20 MARKS

Producing the following:
a. 30 secs to two mins TVC: Marks shall he assigned for quality of screenplay, content of
the film, narrative, preproduction and post-production quality.
b. A poster onany one social issue.
Every student should be instructed to maintain a scrap book where they write copy for one
brand every week.

Reference Book
1. Looking Away by Harsh Mandar

2. Copywriting By [.Junathangabay I'rsa
Copywriting: Successtul Writing For Design, Advertising And Marlceting Book By Mark
Shaw
4. The Adweek Copywriting Handbook: The Ultimate Guide To Writing Powerful
Advertising And Marketing Copy From One Of America’s Top Copywriters Paperback -
By joseph Sugarman
The Copywriter's Handbool: A Step-By-5Step Guide To Writing Copy That Sclls Book By
Robert Bly
Hey, Whipple, Squeeze This: The Classic Guide To Crealing Greal Ads
7. By Luke Words That Sell: More Than 6000 Entries To Help You Promote Your Products,
Services, And Ideas Paperback = By Richard Bayan
Sullivan , Sam Bennett , Edward Boches

g

o
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MOBILE JOURNALISM AND NEW MEDIA
Paper 11

Course Outcome

» This course was arranged as a preparation program for Media Students, having an
enthusiasm for finding out about the nuts and bulls of versatile news-casting. You
needn't bother with any past involvement with the ideas, apparatuses or assets of
portable news coverage.

Towards the end of the course, you will leave away with information about:

o Global adaption of mobile and its versatilily has influenced and changed journalism in
New Age Media. M-Learning, in the Era of New Media is the most effective method to
get ready for the eventual fate of the media and life in a portable first world.

o Step by step instructions to reportand connect with crowds utilizing cell phones.

e Step by step instructions to utilize the accepted procedures [ur ease ol use and item
plan when constructing your portable encounters in Journalism.

¢ The most effective methoed to settle on educated choices about structure portable news
items crosswise over stages. The most effective method to get ready lor the eventual
fate of wearable’s different patterns that may change the course of portable
media and news-casting.

MODULE | ' TOPIC LECTURES
1 THE STATE OF MOBILE 15
T 1. Howmoabile has influenced modern journalism
2. Mobilecentric reporting and editing
3. Mobileas a ‘Newsroam'.
4. Branding of News using sacial media
5. Mobhile News catering to Niche beacs
6. Evolution of M-Learning (Mobile Learning )
amongstthe Youth with the Mobile Applications
1l Mobile Journalism 15
_ 1. News Worktlow and Maobile Journalism
a. Howta identily the seven hasic steps of mobile
reporting.
b. How to creale and share branded mobile
journalism content.
¢. How to usge hwo simple mobile apps to make an
audio or video documentary, or a narrated photo-
essay,
d. How to select accessories that enhance the
camera or dudio gquality of [0S smart phones antd
tablels.
2. Introduction to Mobile Applications (News
generation and Uploading process : techniques of
generating audiences)
3. Blog set-up
4. Mobile writing and creation of News Trends
(Hash tags, tagging, linking accounts etc
Il DESIGNING FOR THE MOBILE EXPERIENCE 15 o




A. Designing

1. How goed design is intuitive, making
something immediately usable.

2. About the importance of satisfying
expectations of tactile interaction and
content: tap, flick, pinch, drag, etc.

3. How mobile design differs from established
desktop design. (Options and choices for your
cantent).

4. About hest practices for process: How design,
developmentand content best work together.

Journalist

5. About Mohile Analytics: What is your
audience using?
B. Social Newsgathering and Listening ; creation of
story ideas, News Sources and Content
C. Social Media Collaberation with M-Learning and
Viewer creation (Crowd sourcing)
D. Going Viral: being the Scavenger and Mobile

E. M-learning learning the Artof News Audit

a= bEabaigs

Aboutthe evolution of wearable
About the rise ol Google Glass
About Glass Journalism
Aboutaugmented reality storytelling and
jounrmalism
a.  Emerging Forms of News management: 360
degree videos, wearahle, acressaries ete
h. Emerging Managing Change in Newsroom
culture and Evolving Business Models for
M-Lear
c. Studying Social Media Analytics
d.  M-learning the future of Newsrooms

FUTURE OF MOBILE JOURNALISM and M-LEARNING: | 15

ning

Sr.non.

Project/Assignment

Reason/Justification 20 Marks

o1

02

03

Assignment/
Presentation
Discussion on any
current media issue
Creation of Mohile
MNews

This will sharpen the research and presentation
ability of the learner

| This will expose them to different perspectives and
the ability to listen to others
5 one minute news stories or
5 minutes news bulletin

23
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REFERENCES :

A Text Book of Internet and Web Page Design, Srivastav Rajkumar.

Weh Masters Hand Book, GGalgatia

Computer Graphic Software Construction, John R Rankin

The Internet Book, Comer Douhlas E.

The Information Seciety: An Introduction, Arm and Mattelart. 2003 by Sage
Publications Ltd

Designing Interactive Websites, Mohleo James L and Thompson Learning

&

10.

MO]O: The Mobile Journalism Handbook: How to Make Broadcast Videos with an
iPhone or iPad by Ive Burum, Stephen Quinn

The Mebile fournalism Handbook Routledge text books.

A Tield Guide for Mabile Journalism Volume 1: Producing photographic stories with
smart phones and tablets

Closer to the story? Accessihility and maobile journalism by PanuKarhunen

BUSINESS AND FINANCIAL JOURNALISV

Paper IV

“COURSE OUTCOME

1.  The overall objective of this courseis to provide students with the backpground,
knowledge and shkills necessary to be business and financial journalists.

2.  To create awareness about the importance of business and financial news and its
role in coverage, reporting and editing

3. Acquire the skills ta write different kinds of Business and Financial leads.

4. Acquire the skill to convert Business news releases inlo Business and financial
reponrts

5. Toimprave skills in reporting and writing basic and complex business and
financial stories in different beats

6.  Providea hasic understanding of the world of business and finance by localising
financial and economic data effectively.

MODULES TOPICS i DETAILS LECTURES
BUSINESS AND FINANCIAL JOURNALIST
| INTRODUCTION ¢ Whoisa Business Jeurnalist? 15

o Skills [ur Business Journalism

o  Roleof a Business Journalist

o Careers and opportunities in
Business and Finaneial
Journalism

e Analysis of Majar Business and
Financial media in India

REPORTING OF MAJOR INDIAN SCAMS

&



I FINANCIAL e Satyam corporate fraud 15
JOURNALISM AND e (ement scandal
MAJOR INDIANSCAMS | ¢ 26 scam / Neera Radia Tapes
e Ketan Parekh scam
e The Coalgate scam
o Adarsh Housing Socicty scam
e [CICI Bank - Chanda Kochar
» Kinglisher - Vijaya Mallaya
» NiravModi Scam
e Rafale deal
BEATS
Il BEATS AND 1. Banking Sector in India 15

AUDIENCES IN
BUSINESS AND
FINANCIAL
JOURNALISM IN INDIA

Functions of commercial banks
Use of modern technology such
as core banking its advantage,
and its advantages, social
benefits and use in hankig in
tinancial inclusion

Government schemes related to
banking

Topics such as foreign exchange
reserves; functioning of the
World Bank, BRICS BANK and
Asian Development Bank.
Business and Financial
terminologies used in Media

2. Union Budget

e  Components of the Union
. Budget
¢  Why is India running a budget

deficit and a liscal defizit?,
Fopulism and budget
Media presentation of Budget

3. Aviation

FDI policy for aviation in India
Why Indian carriers are making
losses

Regulatory structure tor civil
aviation

Canany airline start
international flights?

Media Coverape

b5




4. Technology

Growth of India's IT service
exports

Why India’s engineers are
sought-after?

Are India’s engineers qualified?

The government’s STPI
framework for hocosting tech
innovation

Media coverage of technology

5. Startups

o  VC funding: a big driver of the
startup ecosystem
o India's unicorns: Startups
valued at over $1 billion
o  Working in a corporate v/s
working in a startup
e Rise of tech and startup
journalism
s Startup India plan
FINANCIAL MARKETS and INSTITUTIONS 15
v 1. STOCK EXCHANGE a Bombay Stock Exchange,
National Stock Exchange
e  SENSEX, NIFTY and impact of
their volatility.
e Retail Market - the Indian
Scenario
2. UNDERSTANDING e Stocks, bonds and mutual funds,
THE EQUITY how they are houghtand sold,
MARKET how prices are determined
o  How to read stock tables lor
husiness journalism.
s Currency Regulation
e De-monetization
o  Commaodities
3. ROLE, OBJECTIVES 1. Reserye Bank Of India
AND FUNCTIONS 2. SEBI - Securities And Exchange
Board O India
3. Nili Aayog |
Total Number of lectures |

INTERNAL EVALUATION METHODOLOGY

20 Marks

Lu . S
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ASSIGNMENTS

SCREENING OF GOVERNMENT OF INDIA BUDGET LIVE ON TELEVISION OR
INTERNET

WRITING ON ANY ONE BEAT ON A REGULAR BASIS

ORAL and PRACTICAL PRESENTATIONS

GROUPINTERACTIONS

DISCIISSTONS AND DEBATES

_"l‘iE]*‘EHIZNEES{WEBSITES/IDURNALS FOR BUSINESS and FINANCIAL JOURNALISM

Introduction to Business and Economic Journalism, Pandeli Pani(In Co-Authorship
with Ulrike Fischer- Butmaloiu)

From Lehman To Demonetization: A Decade OfF Disruptions, Refarms
AndMisadventures' By Tamal Bandyopadhyay

"Bandhan: The Making Of A Bank' By Tamal Bandyopadhyay

‘Sahara: The Untold Story' By Tamal Bandyopadhyay

Indian Economy = RudraDutt And Sundhram

Indian Financial System = M.Y. Khan

Financial Journalism: Money Matters By Marie Kinsey

Introduction To Business And Economic Journalism By Pandeli Pani(In Co-
Authorship With Ulrike Fischer-Butmalaoiu)

Business Journalism: A Critical Political Economy Approach By lbrahim Seaga Shaw

16. Newspaper Business Management - Frank Thayer
11. Business Journalism: How To Report On Business And Economics By Keith Hayes
12, List of Websites :

a) Www.Bloomberg,Com

b) Www.Reuters.Com

c) business-standard.com
d) financialexpress.cam

e) thehindubusinessline.com
] thequinteom

¢) outlookindia.com

BRAND BUILDING

Paper V

COURSE OUTCOME:

2.
7
4.

¥

1. To understand the awareness and growing importance of Brand Building
2.'To know how to build, sustain and grow brands

3. To know the various new way of bhuilding brands

4. To know aboutthe global perspective of brand building,

MODULE | DETAILS LECTURES

1

INTRODUCTION TO BRAND BUILDING, IDENTITY, PERSONALITY 15

AND POSITIONING

by



1. Introduction Meaning, Product v/s Brand. Why brand matters

to Bramnd Process of Branding, Types of hrand - National,
Building Retail,
Flanker, Distributor, Luxury , Global hrands)
Brand

building blocks, Guidelines for effective hranding,
Brand Elements - types of brand elements

2. Brand Identity | Consumer, Industrial, Relail, Glassified, Corporate

and Brand Jublic service ,Generic, National, Glohal,
personality International, Social ( CSR) and Advocacy

3. Brand ) Product class, Consumer segmentation, Perceptual

Positioning mapping, Brand benefits and attributes, Corne
stones of positioning strategy Basis
2 | BRANDING LEVERAGING STRATEGIES, EQUITY , MODELS T 9
1. Brand | Line, Brand extension, Types ol Brand Extensions,
Leveraging their advantages and disadvantages, Moving up/
Down, Co- branding
| 2. Brand Multi- branding, Mix branding, Hierarchy-
Strategies Building
Lquity at Different  Hierarchy Levels, Brand
Prodict
Matrix, Brand Architecture- Breadth of a Branding
| Strategy, Depth of a Branding Strategy.
3.Brand Equity | Elements/  Sources.  Mecasuremenl,  (Brand
and Models awarcness,
Brand loyalty) Madels: Yand R - Graveyard maodel
Brand Asset Valuator, Brand Equity Ten, Inter
brand Equity brand
r.'i BRAND BUILDING THROUGH IMPERATIVE, GLOBAL AND 15
CORPORATE IMAGE
1. Brand | Co-ordination across organizalion, Co-ordination |
Imperatives across geography, Re-branding, revitalizing, Rural
Advertising and brands.

“2.Global Brands Emergence of global brands, Advan tages and
Disadvantages, Global [eadership brands and
position |
(:lohalization

B 3.Corporate Corporate Image in Contemparary Management,, |
inage Advertising and Corporate Image
Building through
brands
4 | BRAND BUILDING THROUGH CSR ,BRANDS TO DIFFERENT R
SECTORS, BRAND LIFE CYCLE
1.Brand | CSR as part of business environment management,
Building How CSR activities can be used for Brand Building
though Social activities other than CSR to enhance the
Corporate brrand
Social

Responsibility |

=1




2. Conception
and

Impaortant factors in conception and various
stages of

Growth growth and maturity of brands with various case
studies

3.Brandingin Customer, industrizl, Retail and Service Brands

Different

Sectars

60

TOTAL NUMBER QF LECTURES

69




Sr.no. Project/Assignment 20 Marks

U1 Individual / Group - Presentation

Brand augmentation for a well-known brand and campaign planning -
market planning,

strategy, segmentation, selection, advertising objective, Creative
execution of the campaign,

Campaign evaluation and measuring effectiveness

References:
1. 1. David, A Aker, Building strong brands, the free press, 1996

2. Al Ries and Laura Ries, the 11 Immutable Laws of internet branding, Harper Collins, 2001
3. Brand management = the Indian context - Y L R Moorthi

4. Strategic Brand Management by Kevin keller, M.G Parameshwaran,lssac Jacob

5. Brand positioning - Stratepies for competitive advantage - SubrotoSengupta

6. Kumar, Ramesh 5, Marketing and branding-Indian scenaria,=---, 2007

7. Understanding Digital Marketing: Marketing Strategies for Engaging the Digital Generation
(Paperback) - Damian Ryan - Gives an overview

8. What preat hrands dn Building Principles that Separate the . Denise Lee yohn.

9. John Philip Jones, what’s in a brand-building brand equity through advertising, Tata
McGraw Hill

10. Brand Equity: An Indian Perspective by SangeetaTrott (Author), Vinod V,

Sople (Author)

SOCIAL MEDIA MARKETING
Paper VI

_COURSE OUTCOME:;
Learn to communicate and tell stories through the web.

1. Students learn real-world skills from leading designers, artists, and entrepreneurs.

2. The primary goal is to create problem solvers who strike a balance between
traditional art and technology, and between individual vision and teamwark.

3. With a fundamental understanding of digital tools and their creative applications,
graduates meet the demands of a diverse and expanding job market in visual story
telling.

4. Identify and apply strategies to improve and succeed no matter what their initial skills.
Solve problems and learn from creative risks by using peaple skills, design principles,
and processes,

6. Build a strong foundation in all aspects of design and production for storytelling in
maotion.

7. Use inspiration in fields outside of digital media such as poetry, science, music,
astronomy, history, dance, and more.

8. Developaprofessional commitment to their field, their work, and themselves;
preparing then Lo be members and leaders in their profession, as well as learning how
ta act both as individuals and as team members Lo support the whole.

!.r'l
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MODULE DETAILS LECTURES
Digital ERA 15
T.Introductionto  |What is the E-marketing? The changing marketing
E-Marketing landscape. The internet and business.
2.E-Markeling - marketing strength and application,

Communication
modes, The behavioral internet ( B2C, B2B, C2Cand
C2B) E -marketing and Online advertising. E-
marketing and Consumer segmentation
, E- marketing and Sales and Trade promaotions
“‘Tﬂmﬁ_ of Digital Types - mail marketing, Types Internet marketing
Marketing | Types of Mobile marketing
4.Generation Y Expectation and influence , Implication of Digital
change, Emerging consumer segmentation in India
Social Media Marketing B 15

LiIntroduction to
Social Media
Marlketing

Meaning, hmpurtance , Myths about Social media
marketing, Brief History Characteristics of Social
Media

marketer and Careers in Social media marketing

2.Content Strategy
For Social Media

10- step framework for creating successful SMM
stratepy, Building content for sharing, Generating

Marketing [deas, Creating content for Multiple platforms
4.Face Boolk Face book - e Origin and Eight different version
Marketing of Facebouk , What is Face book marketing ?
Faceboolk
page best practices, KPland insights , How does Face
book advertising work = Face book ad campaign
Objectives and targeting and Content creation and
sharing.
S.Instagran Optimizing Instagram profile, Creating content
Marketing strategy, Influencer marketing and Instagram Ads
t.Linked In Linkedin for personal branding, Linkedin for
Marketing Company pages Brand marketing for LinkedIn, Ads

7.Pinterest
Marketing
8.Youtube
Marketing

on LinkedIn

Pinterest for business, Marketing on Pinterest,
Leveraging Rich Pins

How to build foundation for your Youtube channel,
Usage ol free resource , Optimize organic traffic hy
selecting key wards for videos , Optimization of
advertisements

Social Media Marketing Plan, mld [..impmgn Ilmn"lgunmlL

1.Social Media
Marketing Plan

Whatis SMM plan? Social Media Marketing cycle,
Listen and Ohserve -5 stages, Setting Social Media
Markeling goals and objectives ( Exposure,
Engagement, Influence , Impact and advocacy) ,
Eight C's of strategy development lses of
keywords, hashtags, and emoji in targeting
branded posts,

Evaluating Social media marketing success

1




2.Campaign Whatis campaign management? Solutions, How to
Marketing use campaign management for Facebook, Twitter

ete, Sentiment mining, Using Corporate blog as a
CRM tool. How Companies use blogs for effective
campaign management?

Total Lectures 60

'INTERNALS (The objective ofinternal exercise is to help theTearner acquire skills)

20 Marks
Sr. no, Froject/Assignment
01 Launch online campaign for Facebool, Instagram, YouTube, and
LinkedIn
References

1. Digital marketing by Vanadana Ahuja
2, Social Media Marketing: a strategic approach by Barker and Barker

FAKE NEWS and FACT CHECKING

PAPER VII

| COURSE OUTGOME ' ' ]

1.

H Y

5

To give media students the understanding of the differentiation between real news and
fake news,

To make media studerts aware ol information disorder.

To give students a thorough knowledge of information literacy and media.

To give students a hand on knowledge on fact checking,

To give students a practical overview of social media verification,

Career Opportunities: Investigative Journalist, Jobs in Media Houses, Google ,Internshipin .
International Fact Checking Network, Jobs inSocial Media as Fact Checkers

S, Modules Lecture
No.
1. Introduction 15
l.Concepts Definition: Mews and Fake News, B
2.News Integrity Journalistic Integrity and News Production,
2.Propaganda Propaganda, how to counter Propaganda, Ways
| dclopled by Media Lo avoid Propaganda
2 Mews Industry's Transformation with veferenceta |15
Information Disorder: Gatekeeping ‘Theory and Agenda Setting Theory
LDigital Technology: Digital  convergence  transforming  conlent-

commissioning,  production,  publication  and
distribution

2.50cial Media Platforms Different Social Media Platforms

3.Role of News Organization Covering Take news' and countering "information
disorder.

4. Source eredibility Strategies for identifying real news and sowrce

credibility in line with the ethical principles guiding

_innr'nnlist_it'_l.lse of User Generated Content,

i



3 Media and Information 10
Literacy (MIL)
1 1.Requisite Literacy Importance ol acquiving the requisite literacy
Z.Detection method Detection of both Hawed journalism and fraudulent
news in various media u
3.Healthy Skepticism Development of healthy skepticism towards
veracity of reports, posts, f2eds, photos, videas,
audio content, info-graphics, and statistics within
appropriate contexts
4, Fact Checking Bni=l 20
1.Fact-checking organizations | Brazil, Europe, [apan, South Korea, Latin America,
around the world America, Philippines, Britain and Indian Scenario
2.Basic image verification Commaon types of false imagery and basic
| verilicalionsteps
3. Advanced verification Approaches for content analysis, incuding
metadata analysis and Geolocation of News
4. Reverse Image Search Reverse [mage Search using most reliable websites
such as Google Reverse Image Seairch, TinEye,
RevEye
Social Media Verification
1 Verification tools YouTube Data Viewer using most reliable websites
such as Amnesty's YouTube Data Viewer, InVID,
News Checl
ZAccount Analysis Facebook and Tweeter account analysis : fake news
N generated an social media platforms
3.EXIT Viewer EX1T is metadata attached to visual content that
includes a wide range of data points created by
digital cameras and phone cameras at the point of
- caphn'e

INTERNALS ' 20 Marks m

Sr, no. Project/Assignment

(11 Launch an awareness of tuke news cainpaign for Facebools,
Instagram, YouTube and other sacial platforms

Reading and References:
= Philip N. lloward, Unless The Government Acts Soon, Fake News Will Praduce Deep Information
Inequality
» Peter Pomerontsev and Michael Weiss, "The Menace of Unreality: How the Kremlin Weaponizes
Infermation, Culture and Money"
Fdward Lucas and Perer Pomerantsev: "Winning the Information War”
s Hannah Arendt: "Totalitarian Propaganda”™ Hannah Arendt "Totalitarian Propaganda”

Practical 100 Marks

I. Plan and execute brand launching campaign and viva voce thereon.
(50 Marks)
2. Live mobile coverage of news/events submission and viva voce thereon.

(50 Marks)
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1 SEMESTER VI ]
Credit | Paper | Name of the Course | Course Code
Core
04 | IDigital Media DM-601
04 [ Advertising Design B AD-602
04 Il |Photo and Travel Journalism PT)-603

Elective

Learner should choose any three out of followingelective theary courses

04 IV [Ceime Reparting CR-604
04 W Brand Management | BM-605
04 VI [Rural Marketing and Advertising RMA-600
04 VI [Pocumentary and Ad Film Making DAIFM-607
. Practical
02 VIIL | Practical P-GOS
22
DIGITAL MEDIA
Paper |
_.-'l:l-ﬂu_l's_c-l'fﬁl'tFut[w:
o Understand digital marketing platform
¢ Understand the key goals and stages of digital campaigns
o Understand the of use keydigital marketing tcols
» Learn to develop digital marketing plans
| Module Topic Details B Lectures
Maodule § Introduction to a. Understanding Digital Media 15
Digital b, Advantages of Digital Media
Marketing c. Principles of Nigital Media Marketing
d. Key Caoncepts in Digital media
J e. Traditional Vis Digital Mediy
Maodule 11 Search Engine a. [How search Engine works 15
Optimization h. Introduction to SEQ
I5EO): c.  On Page Optimization
d. Off Page Oprimization
g, SEO Audit, Tools and Measurement
l . SEQ Resources, Carcers in SEO




| Module 1 | Search Engine 4. What is SEM? 15

marketing b. WhySEM
(SEM) ¢. Whatis Google Adwords? Why Geogle
Adwards
d. Gongle network
e, Adwords terminologies
. Campaign lypes
g Creation of Google Display NETWORK (GDN)
h.  Display Ads format
L. Conversion tracking
J. GDN Campaign creation (DEMO)
k. Remarketing
| Whatare Google shopping Ads
Module IV | Social Media a. Introduction to Sacial Media 15
Marketing b, Facebook Marketing
[SMM) ¢ Insragram Marketing
Web Analytics . LinkedIn Marketing
€. Twitter Markeling
. 5MM Tools
g Creating a successful social media strategy
h. Introduction to analytics

I Social CRM and analysis

J.  Google analytics

k. Digital Analytics

L Content performance analytics

m. Visitor analysis

n. Social media analytics
__ TOTALLECTURES |60

| Internal Assessment 20 Marks

Creating Social Media accounts
Branding own products/publiciry ete.
Making YouTube videos

Reference Books

1. Digital marketing By Seema Gupta
2. Digital Marleting By Puneet Singh Bhatia

ADVERTISING DESIGN
Paper Il

COURSE OUTCOME;

L. Learner shall understand the process of planning & productjon of the advertisement.
2. To highlight the importance of visual language as effective way of communication,
3. Te provide practical training in the field of advertising & make learner industry ready.

5



- LAYOUT: THE BLUE PRIN'T

MODULE | DETAILS LECTURES
INTRODUCTION: ADVERTISING DESIGN=COMMUNICATION DESIGN 15
1. Project Intro to Project paper & Campaign
Eper Campaign outline, Elements to be produced, Viva voce
d.Role of L.Accounts dept.: Client handling, Strategy |
Agency planning
Departments 2. Media dept.: Media research, Media planning,

Buying & billing
3. Creative depl.: Prime calibre, All of visualisation,
Creative thinking, Execution,
4, Production dept.: (in-house or outsource)
Photography, TVC, Print of promotional material.
3.Process of Research ol
Design 1. Product (features & benetits)
2. Market: (TA) Psycho & Demography
3. Message Strategy: What to say & How
4, Competition & claim
. Visualisation& Copy
b. Hlustration: Choosing one among
7. Execution: Graphic design
4.Art Direction | Roleofartdirector in various media
Detailing in illustration
Detailing in TVC: Location, Models, Costume, Worlking on
storyboard
5.Analysing " Discussion of existing ads:
Ads & Logos Print ads: For layout, Colours, Message
TVCs: AV, Pace, Tone ete
[nnovative, Ambient, Transit for relevancy .
PoS: Forsize, Place, Consumer psychology
| DESIGN BASICS: LANGUAGE OF VISUALS e 15
" 1.Elements of Vocabulary: N
Design Point, Ling, Shape, Size, Tone, Colours, Texture, Space
Z.Principles of | Grammar: Proportions, Contrast. [Harmony, Balance,
Design Rhythm, Unity
3.Rules of Rules/Guides: - B
Design Emphasis, Proximity, Alignment, Visual path, Syntax
Gestalt: Completion, Closure, Invariance, Multi-stahility,
Figure & pround ete
4.0ptical Visual Influence;
lusions Shapes & proportions, l'ones & contrast, Lines & length
5. 5.Typography | Type as Design element: o n
Classification: Serif, Sans serit, Decorative, Trendy ete.
Measurement: size, weight, Kern, 'I'rack, leading,
Baselineelc,
Word Expression, Meaning expressed by appearance
15

Fi



LTypes of

Mondrian, Picture window, Split, Big type, All text, All

Layoul art, Circus etc,

2.Stages of Thumbnail sketches, Rough layout, Finished layout,
Layout Comprehensive

3.Choosing Strong visual capable of selecting Target Group, Suitable
Picture with headline, Trial close

4.Choosing
Typo

sSorting text into parts of copy.
Choosing appropriate typeface for Headline, Subheads
Slogan, Body ete.

5. Putting all

Chowvsing canvas size, Trying formats, orientations,

Together

Various proportions of verbal & Visual

4 | PLANNING A CAMPAIGN: WORKING ON FINAL PROJECT

L.Choosing a
product

Finalizing what to sell.

Designing a Logo: Type based, Shape hased, cambeg,
Symbolic ete.

Planning tagline

15

2.Research

Product/Service (features & benefits)

Markel: Wants & Needs, Psycho & Demography, What
words may click their minds.

Tone & Vaice.

3.1dea Coming to big idea, Trying various idea generation
generation techniques

| 4.Visualising Choosing appropriate image/s & '_»_'mrking onrough [
Layout layoul

ol B Finalizing layout for highest etfectiveness.

“Total Lectures o - o 60

Internal Assessment 3 20 Marks
Logos of different brands. Students arc supposed to analyse the ads in the seran hoal far the
layouts, colour harmonies used, typography, mood, type of headlines & visual path along with
various design aspects.
Logos has Lo beanalyzed for their shape, symbolism, typo treatment, uniqueness, connectivityto
the mdustry & unity as well as alignment within logo elements.
Drawing book: [imitation & inspiration)The exercise in the boolkis based on various
design principles such as harmony, contrast, illusions etc& to carry ont rough layout & rough
designs for new logo. This also comprise of idea generation & rough story hoard.
Final campaign: Creative brief & finalized Liyouts for press & print media that will follow
Synergy. Student Lo start campaign on approval ol creative brief,
Project: Elements of Campaign: Language can be English, Hindi, Marathi.
1. Logo Design: (Fresh) presented in Logo Manual
2. Stationary: Visiting Card, Letterhead, Envelope in hard copy crafted in actual,
3. Press Ads: Series of 3 ads for Newspaper maintaining synergy.
4. Print Ads: Series of 2 ads for Magazine maintaining synergy. English and /or regional
. Outdoor Ad: Billboard, Hoarding (one as reminder ad or warm Up campaign)
v Innovative/ Transit/ Ambient Ad: Any one of these suitable o the product /service
. Point of Sale: Standee/ Danglers/ Strut cad/ Tent card/ kiosk ete: any one suitable
. PVC Staryboard: 12 to 16 key frames with Floor plun, Camera plot, 08D, SFX, VFS, VO
| Internet Ads: Scroll/ Banner/ Pop up cte: Any one ad suitable to product/service

=] I n
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References:

Art & Ideas: G. S. Rege

el ol e

L

Art & Production: N. N. Sarkar

Advertising by Design Robin Landa

Elements of GraphicDesign Alexander White
Ogilvy on Advertising David Ogilvy

PHOTO AND TRAVEL JOURNALISM
Paper III

[ COURSE OUTCOME

content,

1. The objective of this rourse is to develop the ability of the learner

through characters and desaiplions of places using phatographs.
2. Thelearner will be able to spread knowledge
3. Tounderstand the diverse audiences that are

4. Tounderstand the use of camera and images te drive interest in stories.

to bring life into the story

about different destinations through writings
interested in travel and lifestyle-related

|

| MODULE, TOPIC

DETAILS

LECTURES |

15

BEGINNING OF THE STORY

I INTRODUCTION |
TO TRAVEI,
WRITING

Writing about destinations: How do we
capture the particular spirit of a place? Wha
are we writing for? We should know our
publication house audience

Compelling beginnings and endings: Where do
we start? How do we end? Ethical issues while
covering travel journalism: How to cover and
what should be avoided. Factoring in cultuyral
diversity

Building a theme and narrative structure:
What makes a travel narrative teel whole?
Drawing characters from real lite: How can we
reproduce memorable encounters? Travel
Journalists don’t just repart, they become u
source of infarmation tormany other stories.
Submitting writings for publications: How do
we catchthe interest of an editor?

CREATION OF THE STORY |

78




) WORDS, ¢ Whatis good travel writing? Salient 15

PICTURES AND examples.

STORY TELLING » Finding and focusing your story, crafting
and structure = the beginning, middle, the
end and transitions.

= Bring your story to life - characters and
descriptions

s Show don'l tell = exercises in enlivening
your writing

» Elements of style - use of first person,
developing your voice, rewriting and selt-
gditing

e The qualities of a good travel writer - use of
vivid language, voice, tone, readings (rom
published travel writers.

= Thedos and don'ts from professionals

WHERE TO WRITE THE STORY
11 | TYPES OF . Freelance Travel writing 15
TRAVEL 2, Travel blogging
WRITING 3. Books
4. Genm al Tipsand guidelines
- 5. Travel writing for guidebooks and apps
- CAMERA -EYEPIECE OF A TRAVEL JOURNALIST
v PHOTOD » Introduction to Photo Journalism 15
JOURNALISM & s Pasic Concepts of photography and photo
Online Travel editing
Journahsm o Fields of Photojournalisim
e Digital Photography, Camera Topology and
Operations
e Analysis of Phota Jowrnalist's work, Phata
Journalism Ethics, Case Studies in Photno
[owrnalism
e networking, nichie markets, travel trends,
market research
s communicating with editors of different
media, preparing the manuscript for
* submission
Internal Assessment: ) 20 Marks

Create travel blogs on social media/ website
Create accounts on social media for photography (wild /nature/social photos etc.)

REFERENCES

1. How To Be A Travel Writer {i,nnell_y Planet) By Don George

2. The Writer's Handbook Guide To Travel Writing By Barry Turner (Editar)

3. The Travel Writer's Handbook: How To Write And Sell Your Own Travel Experiences 6th
fidition By Jacqueline Harmaon Butler, Louise Purwinzabel.

4. Travel Writing: See The World. Sell The Story. 2nd Edition Ry 1. Peat Q'neil




CRIME REPORTING
Paper IV

Course objectives
Indian Journalism has progressed significantly. Despite the fact that print media is still at the bleeding edge
of remarkable work in Indian news coverage there are sure faces in the advanced media that motivate you
to take up news-casting. Their trustworthiness, coarseness, and determination are characteristics that make
them few of the best Indian writers over the most recent few decades, Composing or covering news isn't as
simple an accomplishment as we might suspect it might be. There is a greal deal of elementsincluded while
rovering a news piece, either in print or advanced, In any case, there are sure identities in the Indian news
coverage world that cross all deterrents and hindrances and think of an approach te convey the news to
India and the remainder of the world with most extreme trustworthiness. Students will learn the art of
covering news as well as have a thorough learning of
criminal journalism in this subject,

Module TOPIC LECTURES

1 #~ The ethics ofcrime and justice coverage: 15 B
o [airness and objectivity, sensationalism and integrity
conflicts of interest
Interesting versus important.
« Halancingjustice:

justice to victim and the arcused

Noassumption of guilt erinnocence,
I #  Law enforcementmachinery: 15
Structure and hicrarchy, Different entities: police, ATS, SEI, CID, 515,
SRPF, Para-military forces, Rapid Action Forceetr.

» Understanding the Police system

o Introduction to [PC

o Important sections ol 1PL,
Terminolegy and jargon, procedures ol vegistering a crime. Prisons and jails.

# Sensitive law and order situation:

s Agitations, congregations for various reasons, elections.
| = Deployment olextra forces
» Covering Crime: 15
+ Types and definitions.
~
L]

-

Police Investigation techuniques:

From conventional to Modern techniques
o Cognizable and non-cognizable offences.
»~ Basic principles of crime reporting:
o News values:

o New, unusual, interesting, significant and about people,

+# Sources of Crime Reporting:

o Collecting and cross checking information

¢ Developingsources, verifying facts. Reporting agitations, viots.
o Possible risks and precautions,

&0



Covering Courts: 15

v >
» Structure of judicial system in [ndia.
e [Hierarchy, functions and jurisdictions of each court.
= (Granting of bail to accused,
o Typesofcases heard in courts.
¢ Tribunals, consumer and family courts. P1Ls, appeals elc,
¥  Contemporary crime journalism:
o Crime showson TV,
s Emphasis oncoimereporting in
e Newspapers. ltsimpact,
s  Media influencing investigations and/or court proceedings?

e Trial by media

~ Case studies on Indian Crime Reporting

¢ The Hindu's Botors Expose

¢ Tehelka's Defence Deals Expose

e Indian Express's Cement Scam Expose
Indian Express's Human Trafficking Expose
Open Magazine's Nira Radia Tapes

Internal Assessment: 20 Marks
Case Studies and Report Writing on famous events in crime reporting,

References

1. Acrossthe Bench: Insight Into the Indian Military Judicial System

2. book by Gyan Bhushan

3. Legal and Constitutional History of India: Ancient legal, judicial, and canstitutional systerm baok by
Rarra lois

4. Police Administration and Investigation of Crime by 1.C. Chaturvedi

5. Police Diaries; Statements, Reports and Investipation [With Special Reference ta Scientific Evidence,
DMA, Brain Mapping Tests, Narco-analysis Tests, Forensic Science and Cyber Crimes by PVenkatesh
Revised by 5 K Sinha Ray

6. Indian Politics by Yassin Mohammad ,Srinanda Dasgupta

7. Breaking The Big Story: Great Momentsin Indian Journalisrm by Penguin India

8. Crime and Justice in India edited by: M. Prabha Unnithan

Y. Handhook of Journalism and Mass Communication book by V. S Gupta and Vir Bala Agearwal

10. Journalism, Demncracy and Civil Society in India (book)

11. History of Indian Journalisin book by J, Natarajan

12, Indian Journalismin a New Era: Changes, Challenges, and Perspectives (book)
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BRAND MANAGEMENT

Paper V
COURSE OUTCOME
1. To understand the awareness and growing importance of brand management.
2. To know how to huild, sustain and grow brands
3. To know the various sources of brand equity.
4. To know about the global perspective of brand management
~ MODULE DETAILS LECTURES
| | INTRODUCTIONTO BRAND MANAGEMENT 15
Lintroduction to Meaning of Brand, Branding, Brand Management,
BRI Importance of Branding to Consumers, Firms,
Managenient: Brands v/s Products, Scope of Branding,
Branding Challenges and Opportunities,
| 2Models Strategic Brand Management Process, Customer
Based Brand Equity model (CBBE)
3.Brand Meaning, Importance, Objectives , Scope
Positioning: Basis of Brand Positioning, Brand Mantras Brand
Repositioning and its characteristics, Point
of Parity and Point of Differences ]
2 | PLANNING AND IMPLEMENTING BRAND MARKETING PROGRAMS 15
1. Brand Elements ME:II‘I]I‘I}:,,U'II[‘I ia Im hnn».mf' Brand Elements,
Types of Brand Elements, Integrating Marketing
Programs and Activities
| 2.Personalising ‘Experiential Marketing, One Lo One Marketing,
Marketing Permission Marketing. Product Strategy:
Perceived Quality and Relationship Marketing,
Pricing Strategy: Setting Prices to Build Brand
Equity Channel Strategy: Direct, Indirect
Channels, Web Strategy
3.Cause Marketing | Meaning of Cause Marketing, Advantages, Green
to Build Brand Marketing Building Global Customer Based Brand
Fquity Equity
3 | GROWING AND SUSTAINING BRAND EQUITY 15
1.The Brand Value Value stages and implication , What to tracle,
Chain- Model designing brand tracking studies
2 Brand Meaning , Importance, Objectives, Sources of
Equity Brand Equity, Steps of Brand Building including
Brand Building, Blocks, Leveraging Secondary
Brand Associations to Huild Brand Equity




3.Measuring Qualitative Research Techniques: Projective

Sources of Brand Techniques: Completion, Comparison, Brand
Equity Personality and Values: The Big Five, Free
Assoviation

Quantitative Research Techniques: Brand
Awareness: Recognition, Recall, Brand Image,
Brand Responses.

4 | MEASURING AND INTERPRETING BRAND PERFORMANCE 15
1.Brand Global Branding
Performance and Strategies ,Brand Audit, Role of Brand Managers
Management
2.Brand Unline Brand Promaotions, Role of Brand
Communication Ambassadors , Celebrities , Loyalty Program
3.Managing Brands | Global Marketing Program, advantages and -
aover Geographical disadvantages, Cultivate Hrand
Boundaries Partnership
TOTAL NUMBER OF LECTURES 60

INTERNALS (The objective ofinternal exercise is to help the learner acquire skills)
20 MARKS

PROJECT/ASSIGNMENT
o  Rebranding or Revitalizing of a well-known national brand or global brand
Reference books: = . ' -
1. Strategic Brand Management — Building measuring and managing brand equity Kevin Lane
2. Keller , M.G Parmeswarar, Issac laceb { 3 rd edition)
3. Brand Management - Text and cases by Harsh Verma
4, Strategic Brand management — Indian Edition by Richard Eilliot and Larry percy
5. Brand Management - Principles and Practices by Kirti Dutta

RURAL MARKETING & ADVERTISING
Paper VI

COURSE OUTCOME:

I. To introduce to Media students about the concept of Rural Marketing and
Rural cconomy.

2. To male students to understand about Rural Environment and demography of Rural
India.

3. To helpstudents to understand marketing Mix Strategics for Rural Consumer and
Agricultural poods and service,

4. Todevelap communication skills in media students and to understand Rural

communication in cantemporary society.

To help students for developing mare creative skills for advertising strategies.

LA




| MODULE | ' 'DETAILS - LECTURES |
| 1 [ INTRODUCTION TO RURAL MARKETING ) 15 '
1. Intreduction, Scope and an overview of Rural
Marketing, Evolution of
Rural Marketing in India. Emerging trends of Rural
Markeling in India.
2. Rural Market Research
3 Agricultural marketing: Marketing of Agricultural
Produce.
4. Rural Econemy : Concept and characteristics of Rural
Economy,
Factors allecting rural economy, Basic needs ol rural
economy, dural-Urban disparities and Policy
interventions, Role of Agriculture in the economic
development of India.
5. Channels of Distribution like ITC E-choupal, Godrej -
Adhar, HUL Shalcti and Trade Management, Rural
Retailing )
Z | RURAL ENVIRONMENT 15
1. " Demography  of  Rural  marketing-  Population,
Occupation Pattern, literacy rate
e Income spuree, lf:XJJ-L'II{iiLLli:tf- I‘ai:Lem, dural Demand and o
Consumpbion pattern, Rural Infrastructure laousing,
Education, Electricity, Roads.
3 Understanding Rural Consumer Behaviour:
Rural Society- Demographic Sociological, cultural
_ perspective and lifestyle of Rural India. =
4, Factors alfﬂ,tmp rural  consumer  behaviour-
i ~Globalization /Madernization and Technological factors
_ 5. Rural consumer V/s Urban consumers- llmluatlmlmg
basic difference between Rural and Urban consumers
hehavior,
Understanding  nature  of competition in Rural
marketing
3 | MARKETING MIX STRATEGIES FOR RURAL CONSUMER 15
1, Rural market strategies with special reference to
segmentation, fargeting and positioning.
) P'roduct and service strategies. Rural Product
categories-FMCGs,
Agriculture Goods and Service, Importance of Branding,
Packaging and labeling. '
3 Pric ing strategies, Promotional str Jln‘gim
Segmentation, Targeting and
Positioning for Rural marketing.
4 Challenges and Innovative measures for Rural
marketing
4 | RURAL COMMUNICATION METHODS AND RURAL ADVERTISING 15




B Rural Communication: o
Meaning and scope.
Communication strategies for rural market
Advertising and Sales Promotion Strategies
New Productlaunch Techniques for Rural Markets
A Different approaches of Rural communication in
contemporary Rural
Society- Rural radio. Community based Radio.
Television. Audio
Visual media.
o Rural Advertising.
Meaning and definition of Advertising. Objectives of
Advertising,
Characteristics ol Advertising. Effects of advertising on
Sociely,
4, Traditional Media- Puppetry, Dance-Drama, Rural
Specific Art forms like ‘Harikatha' etc. Decorated
Bullock carts. Foll Theatre,
Demonstration house to house. Hats and Mela, Wall
pamtings,
Posters, Agricultural Games.
5 Madern Media: Selecting Media mix- Radio. Television.
Print Media.
Cinema hall. Outdoor. POPs. Music Records. Study
Classes.
& ADVERTISING STRATEGIES FOR RURAL MARKETING
‘Total Lectures M . ' 60 B
INTERNALS (The objective ofinternal exercise is to help the learner acquire skills)
- N 20 MAKKS
Sr.no. | Project/Assignment . |
01 Rural Econamy and Education
02 Rural economy and government policies
03 Role of Modern Communication in Rural Economy
04 Project on contrastive advertising campaign for the same product category in rural
= and urban set-up.
U5 Designing Communication strategies for Rural Market




References:

1.Chaudhuri C.M, Rural Economics, Jaipur, Sublime Publication

2.0utt, Rudra and Sundaram, Indian Economy, New Delhi

3. Kashyap Pradeepand Raut Siddhartha, (2009), Rural Marketing Biztantra Publishers.
ISEN: 978-81-317-6035-2

1. Dogra B. and Ghuman K. {2010), Rural Marketing Concepts and Practices, Tata Mchraw-
Hill. ISBN: 81-7992-085-2

5, Krishnamacharyulu CS.G. and Ramakrishnan Laiitha (2011), Rural Marketing Textand
Cases, Pearson Education I1SBN:978-81-317-3265-2

& Agricultural Marketing in India - 8. § Acharya and N |, Agarwal -Oxford and

IBH Publishing Co Pvt, Ltd Calcutta.

DOCUMENTARY & AD FILM MAKING
PAPER VII

COURSE OUTCOME:
1. Understanding the planning involved in making audio visual communication
effectively.
2. To preparestudents foreffective and ethical public communication,
3. To help students acquire basic skills in the practical aspects of Documentary and Ad

Film maling.
4. Equip students with skills to write and shoot effective Documentary and Ad filim.

MGDULE DETAILS [ LECTURES

1 | Understanding Documentary

) | Category Non-fiction (Limitation and Wonders) /Docu-drama 10
Anthropological/Ethnographic ;
Biographical/1listorical
Arts/Cultural
Seience and Technology
Fromotional

Environment including Agricultural
Social Issues

Educational

Investigative

Family Values
Exploration/Adventure

Writing Formation of Concept 15
Research Modes : Library, Archives, Location, Lite
stories, ethnographic.
Synopsis

Seript and Visualization
Commentary

Subtitling /Translation

i



3 [Production Pre-Production : Engaging technical team & 15

equipments. Acquiring shooting permissions.

Production : On locale and studio shooting.

Technology involved.

Post Production : Editing [Technique & Grammar),

Voice over, Music, Faley, Sp. Effects/Graphics, Sound
Re- recording and Mixing, DI and Subtitling.
Making final master& telecast copy.

4 | AD Film Making 20
LA Film Writing a selling voncept.
Making Budgeting.
Preparing Storyhoard (Using different formats of
maldng)

Agency/Client approval.

2.Preto Post | Finalization of Cast and Crow.

Production Set erection/Location, Scheduling, Shooting.

Editing, Voice over, Music, Foley, Sp. Effects/Graphics,
Sound Re-recording & Mixing, DI & Subtitling. Making
final master & telecast copy.

Total Lectures 48

INTERNALS
(The objective of internals is to help the students practice the practicalities of making
Documentary& Ad films. ) 20MARKS

Practical 100 Marks

I. Specialized Research Project Report on Print Media/Electronic Media/ Public
Relation/ Advertising/ New Media. (60 Marks )
Viva Voce (40 Marks )

|
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